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Executive summary
This document is an updated version of the Communication and Dissemination Plan to be adopted by the iHeCoBatt Project. This activity has received funding from the European Union’s Horizon 2020 programme, Grant
Agreement No. 824300.
An appropriate and well-defined communication and dissemination strategy is of paramount importance to
maximise the project's impact. The communication and dissemination plan has been designed and aligned with
the exploitation activities to create, increase awareness of i-HeCoBatt, and maximise the business opportunities
of the proposal outputs at a large scale and beyond its life.
The document presents the i-HeCoBatt project’s dissemination and communication plan, including the
definitions of WHO (target audiences) will receive WHAT (key messages), HOW (communication tools) and
WHEN (implementation and schedule).
D9.3 also defines the instruments and tools that was (and will be) used during the project execution to reach
the target audiences and the Key Performance Indicators (KPIs) that the consortium aims to achieve.
The final part describes the detailed plan of actions for the following months. All these archives will be reported
in the final document D9.4, Final Communication and Dissemination Plan at the M42.
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1 Introduction
i-HeCoBatt is an Innovation Action with a duration of 42 months, involving 6 partners from different sectors.
The I-HeCoBatt project aims to achieve a smart, cost bursting industrial battery heat exchanger to minimize the
impact on full electric vehicle range in extreme conditions.
D9.3: Third Communication and Dissemination Plan is part of the Work Package (WP) 9 that includes
"Dissemination, Communication and Exploitation" activities, led by LOMARTOV.
The WP9 has numerous objectives to guarantee that i-HeCoBatt results are prepared for their exploitation and
supported by:
•
•
•
•

Maximising the impact of the project through the development of proper communication
dissemination;
Defining the strategy which will be implemented and progressively updated according to the project
progress;
Evaluating and developing strategic alternatives for the protection of IP;
Developing business plans for the Key Exploitable Results with commercial and/or replicability potential.

Within these objectives, the Dissemination and Communication plan identifies the goals and approaches for
providing information about the i-HeCoBatt project to the target audiences at the local, national and EU levels.
This includes the identification of key messages and selecting appropriate tools and channels (including relevant
conferences and events) to effectively disseminate the outcomes of the project.

1.1 Purpose of the document
This document is the “Third communication & dissemination plan” of i-HeCoBatt project corresponding to D9.3
(M33), led by LOMARTOV.
The D9.3 reports and updates the current dissemination and communication plan and activities established at
the project's initial phase and partially implemented, thanks to the previous deliverables D9.1 “First
Communication and Dissemination Plan” (M6) and D9.2. “Second Communication and Dissemination Plan”
(M18).
Additionally, this document provides the complete information of the dissemination and communication
activities performed during the last period, from M18 to M33.
Finally, this document shows the updated table of KPIs and presents the detailed plan of action for the final
stage of the project, up to M42.
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1.2 Structure of the document
The document is structured into 8 chapters:
• Chapter 1. Introduction
• Chapter 2. Dissemination and Communication initial and updated plans
• Chapter 3. Tools, channels, and materials
• Chapter 4. Events, conferences, and trade shows
• Chapter 5. Indicators and targets
• Chapter 6. Levels of dissemination
• Chapter 7. Next actions
• Chapter 8. Conclusions
Additionally, the document presents two appendixes, showing some of the materials used to implement and
report the Dissemination and Communication (D&C) activities.

1.3 Relation to other project deliverables
D9.3 is related to the following WP9 deliverables:
• D9.1: First Communication and Dissemination Plan at M6
This deliverable has described the initial Communication and Dissemination Plan.
• D9.2: Second Communication and Dissemination Plan at M18.
This deliverable has described the second Communication and Dissemination plan and report of all
proposed dissemination and communication activities, developed and implemented up to M18.
• D9.5: i-HeCoBatt website at M3
This deliverable has described the proposed design (helpful information, results presentation, etc.)
and the internal organisation (data management and communication tools) to support the partners of
the consortium in communicating their news and results.
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2 Dissemination and Communication initial and
updated plans
2.1 Purpose of Dissemination and Communication activities
The current updated plan endorses the continuous terms of “dissemination” and “communication” as they have
been defined by the EU Commission. As part of the recommendations and obligations with the purpose to
promote the project, it is important to understand those concepts as the glossary descriptions:
•

•

Communication means “taking strategic and targeted measures for promoting the action itself and its
results to a multitude of audiences, including the media and the public, and possibly engaging in a twoway exchange. The aim is to reach out to society as a whole and to some specific audiences while
demonstrating how EU funding contributes to tackling societal challenges”1.
Dissemination refers to “the public disclosure of the results by any appropriate means, including by
scientific publications in any medium”. Besides, dissemination “makes research results known to various
stakeholder groups (like research peers, industry and other commercial actors, professional
organizations, policymakers) in a targeted way, to enable them to use the results in their own work”2.

The Grant Agreement (GA) between the EU Research Executive Agency and the i-HeCoBatt consortium
highlights the importance of Dissemination and Communication activities, as was mentioned by Article 29.1 of
"Obligation to disseminate results" and Article 38.1 of "Obligation to promote the action and its results". Those
articles involve all partners committing to the obligation.
The Dissemination and Communication plan was periodically updated and deployed along the project life cycle.
Numerous updates were included in the previous D9.1 at M6 and D9.2 at M18. Deliverable 9.3 presents all
activities developed in the project according to the earlier releases and the foreseen ones planned for the next
period.
The plan describes in the following sections: WHO (target audiences) receives WHAT (key messages), HOW
(communication tools) and WHEN (implementation and schedule) and it includes:
• Dissemination procedures according to the European Commission (EC) GA.
• The communication methods, channels and their associated activities and tools to reach the expected
impact, as the project website, conferences, workshops, publications, communication formats, etc.
• Roles, responsibilities and conditions of the dissemination and communication among the partners.
• The process to ensure proper dissemination of the generated results related to confidentiality,
publication and use of the knowledge developed within the project.

2.2 Methodology
To ensure that the results of i-HeCoBatt project are efficiently and effectively communicated to the project
partners, stakeholders, and broader audiences, the following internal and external communication activities
have been undertaken and will continue after the project.

1

European Commission, What is the difference between dissemination, exploitation and communication?, published on
the 21/01/2021, https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq/933
2
Ibid.
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•

Internal Communication:

Effective internal communication is key to sharing information and ensuring that the deliverables are achieved.
Therefore, regular face-to-face meetings and conference calls have been taking place to exchange project
information, update progress and share results. Consortium and technical sessions have been taking place at
least once per year using teleconferencing services such as Teams. i-HeCoBatt – Coordination and Work Package
Leaders meetings are happening once per month on Thursday mornings. These meetings facilitate collaboration
within WPs and will continue until the end of the project.
To facilitate efficient communication among partners, a Team on Microsoft Teams, managed by CIDETEC, has
been used as a repository to share and store the project documentation. This platform hosts project materials
for internal use, including regular updates on the project development, a project calendar, meeting documents
(agendas, minutes, and presentations), manuscripts in progress, and project reports. The platform has a content
management system, allowing all partners to upload content themselves. Public documents such as posters,
roll-ups, brochures, logos, or newsletters are also hosted on the project website in the “Project Documents” tab
available to anyone who would like to download them.
Due to the COVID-19, internal communication has been partially affected since no presential meetings were
possible and/or even allowed. In addition to the above, between 2020 and the first trimester of 2021, the
partners EPI and VERTECH abandoned the project for reasons that were independent from the will of the
coordinator and the consortium. Since VERTECH was the leader of WP9, this change slightly paused the
continuous implementation of the communication and dissemination activities.
However, this issue has been solved in May 2021, when LOMARTOV joined i-HeCoBatt project as WP9 leader,
replacing VERTECH role, and undertaking all the activities related to WP9, beside the sustainability assessments
in WP7, led by MIBA.
•

External Communication

Every effort has been made and will continue to be made to publicize the consortium's work via the media,
publications, conference presentations, trade fairs and workshops, and through the Commission and industrial
bodies. Results of the project have been and will be disseminated via reports, scientific papers, and technical
articles. All public channels and tools, particularly scientific publications, will be made open access to facilitate
scientific exchange.
All project partners involved in WP9 must support the dissemination and communication activities, in order to:
-

Communicate and disseminate all information related to the project through their companies and own
communication channels such as websites, social media channels, business and research networks;
Engage with relevant national and local media (print, radio, television, web-based);
Use the project material, including templates for documents and presentations, brochures, flyers;
Assist and promote the project at conferences, meetings and attend events;
Publish scientific articles related to the project topics.

Almost all the activities reported in the D9.2 and D9.3 have been implemented till the M18. Due to the COVID19 pandemic, the subsequently planned activities have been affected or delayed due to the numerous factors:
1. From March 2020: due to the pandemic situation linked to the COVD-19, most events have been
cancelled or postponed (including the current reported period (M19-M33), affecting the partners’
participation at conferences, workshops, and events.
2. From December 2020: WP9 leader "VERTECH" has been withdrawn from the project in March 2021,
which caused changes in WP9 activities and deliveries, with the consequent urgent change in the task
leading, until LOMARTOV has entirely recovered these tasks, joining the consortium in May 2021.
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3. From 2021: the delay in the technical activities (tests and delivery of Sample-A), furtherly due to the
pandemic and the withdraw of another partner of the project, "EPI GMBH", has hindered the D&C of
the results, since actual data and proofs of the results needed to be confirmed before being
communicated or disseminated externally through the different channels.
Despite these difficulties, which were independent from the consortium, the project successfully managed to
establish a new plan to continue the technical activities, and to properly communicate and disseminate the
results in an efficient way until the end of the project, in June 2022, and beyond.
Finally, to monitor all partners' external D&C activities, a table reported in the APPENDIX I. Dissemination and
Communication table of activities M1-M33 has been used. The document collects and reports all the activities
implemented by the partners to communicate and disseminate the project activities and results (such as social
media publications, articles, attendance to industrial or scientific fairs etc.), indicating also the number and type
of audience targeted, the geographical extent of the activity, the accessibility of the information (open-closed)
and any relevant links and documents shared during the activity.

2.3 Target Audiences
From the start of the project, it was essential to define our audience to build a robust strategy. As planned in
the project's initial phase and described in the D9.1 and D9.2, several groups have been established, segmented
into the target group/stakeholders, and defined targeted results/content for more effective customer
engagement, as compiled in Table 1.
Table 1 Target Audiences

Target group /
Stakeholder

Targeted results/content

Automotive Industry
(AI)

Use of the materials and campaigns to increase industry interest. Other results
disseminated are: overall e-powertrain improvements on technical,
environmental and economic performance, car-testing results, and business
opportunities by implementing i-HeCoBatt solutions.

Electric Vehicle (EV)
battery suppliers and
manufacturers (BSM)
Automotive Heating,
ventilation and air
conditioning industry
(HVAC)
Regulators and
policymakers (RPM)
Scientific Community
(SC)

General Public (GP)
Trade Media (TM)

Results related to the design of the novel cooling components and heat
functionalities. Mass production reduced costs and environmental burdens.
Results on the novel battery thermal management system and relevant synergies
with the HVAC system of vehicles. Opportunities of collaboration.
Estimated environmental and social performance, opportunities to lever and
accelerate public policies implementation on road transport and energy.
Research data and the breakthroughs for further study in terms of replicability
of the model to other industries. Studies on the comparison on electric vehicles
applying or not the novel concepts according to their environmental and
economic performance.
Awareness campaigns on environmental impacts of an internal combustion
engine. Vehicles and different benefits brought by electric vehicles and plug-in
hybrid electric vehicles.
Involve media in the activities carried out, to guarantee knowledge is spread
widely.
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Several key stakeholders have been already detected by consortium partners, such as EMIRI (The Energy
Materials Industrial Research Initiative); SPIRE PPP (Sustainable Process Industry through Resource and Energy
Efficiency); and Mobility and Logistics Clusters in Spain and Basque Country region as Industrial stakeholders;
EARPA (European Automotive Research-Partners Association); ARGE (Sensors Research in Austria, IEEE); FSLCI
(Education Committee of the Forum for Sustainability and Life Cycle Innovation); French LCA Network; avniR;
and UNEP/SETAC Life Cycle Initiative as R&D stakeholders.
Several trade media have been identified as well, such as: Renewable Energy Magazine, Charge EV magazine,
Inside EV Magazine, Electric hybrid vehicle technology Magazine, Electric Car Insider Magazine, Autovolt,
Autofacil, Autobuild, Motor16, Autopista, Revistacar, German Automotive technology, Car and Driver, Motor
Trend, Hot Rod Magazine, Road & Track, Automobile Magazine, Autoweek, and Off-Road Adventures.
Within the current status of the project at M33, the consortium is still considering these actors as strategic.
During the last months, this list has been extended with other related projects (MARBEL, UPSCALE, LISA,
ASTRABAT) identified as the projects of interest and contacted to invite them to participate in the project
webinar (see chapter 4.1 Webinar: Safety of Electric Vehicles Batteries: from standards to novel developments,
by i-HeCoBatt) and also try to find the synergies and promote the future collaboration.

2.4 Key messages
The i-HeCoBatt project has generated and will keep on generating a significant volume of information for
different stakeholders in the electrical vehicles value chain and other audiences during the last months. The key
messages to be disseminated were supported by various tools/channels, including printed materials, online
platforms, publications, events, etc. Table 2 identifies the most relevant project outputs (key messages) for each
WP, together with the primary (but not limited to) target group(s) and the tools available to communicate them.
The consortium will also disseminate other messages, such as the project's general objectives and the
partnership's participation at events in which the project will be presented.
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Table 2 Key messages

Work Package

Key messages to
disseminate

WP2 Thermal
characterization
of battery pack in
extreme
conditions

• Approach to thermal extreme
conditions.
• Protocol to define the thermal map
of a Battery Pack (BP).
• Impact of different thermal
conditionings on the thermal
behaviour of the BP.

WP3 Preliminary
prototyping of the
heat exchanger

• Approach to thermal modelling and
simulation of a heat exchanger from
large industry vs RTO: pros and cons.
• Innovative heat exchanger design.

WP4
Sensorization of
the heat
exchanger

WP5 Thermal
strategy to reduce
impact on vehicle
range
WP6 SW tool for
external
diagnostic
& safety and
secure data-cloud
management
WP7
Industrialization
of the proposed
heating and
venting solution

WP8 In-car
integration of the
proposed heating
and venting
solution

• Advantages of the smartization of a
critical device as a BP heat
exchanger.
• Industrial mass production of
printed sensors.
• Holistic simulation of the whole
thermal system: heat exchanger and
ancillary elements.
• Recommendations for ancillary
elements of the thermal system:
chiller, pumps, etc.
• Data accessibility with customized
permissions.
• Improvements thanks to data
management in design and testing
phases as well as in maintenance
issues of the EV.
• Applied eco-design rules to BP.
• Efficient assembly of heat
exchanger.
• Efficient integration of heat
exchanger into the EV brought by EV
and plug-in hybrid electric vehicle
(PHEV).
• Automotive heat exchanger & BP
testing.
• Methodology to integrate the new
thermal concept into the vehicle.
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Target
Group

AI, BSM, SC

AI, BSM, HVAC,
SC

AI, BSM, HVAC,
SC

AI, BSM, HVAC,
SC

AI, BSM, SC

AI, BSM, HVAC,
RPM, SC, GP,
TM

AI, BSM, HVAC,
RPM, SC, GP,
TM

Key tools
Workshop/webinars,
Scientific Publications,
Tradeshows and
Conferences,
Newsletters, Website
Workshop/webinars,
Scientific Publications,
Tradeshows and
Conferences,
Newsletters, Website
Workshop/webinars,
Scientific Publications,
Tradeshows and
Conferences,
Newsletters, Website
Workshop/webinars,
Scientific Publications,
Tradeshows and
Conferences,
Newsletters, Website
Workshop/webinars,
Scientific Publications,
Tradeshows and
Conferences,
Newsletters, Website
Workshop/webinars,
Scientific Publications,
Tradeshows and
Conferences,
Newsletters, Website,
Social media, Press
releases
Workshop/webinars,
Scientific Publications,
Tradeshows and
Conferences,
Newsletters, Website,
Social media, Press
releases
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2.5 Dissemination and Communication tools
Different tools and channels have been used to disseminate and communicate i-HeCoBatt activities and results.
Each tool and channel are used appropriately to address other target groups at various stages of the project
implementation, thereby increasing the efficiency of the Dissemination and Communication Plan. The
relationship between tools and channels, the target groups and the expected results are presented in Table 3.
Table 3 Dissemination and Communication tools

Channels

Tool

Offline
(Printed
Materials)

•
•
•

Brochure
Leaflet
Poster

Online

•
•
•

Website
Newsletters
Social media

Publications

•
•
•

Articles
Paper
Press releases

Events
(Organised
by
i-HeCoBatt)

•
•
•

Workshop
Webinar
Seminar

•

Meetings with Standardisation
Committees

•

Conferences

Events
(Attended
by
i-HeCoBatt)

•

Tradeshows

Target Groups

Objective

Create awareness of the
AI, BSM, HVAC, RPM, new technologies and
SC, GP, TM
promote the impact of
the project.
Inform on the day-toAI, BSM, HVAC, RPM,
day of the project, and
SC, GP, TM
its milestones achieved.
Demonstrate
the
AI, BSM, HVAC, RPM, technology effectively
SC, GP, TM
accomplishes
the
objectives of the project
Build capacity among
AI, BSM, HVAC, RPM, stakeholders
to
SC,
implement
the
developed solution
AI, BSM, HVAC, RPM, Bring the technology to
SC
market
AI, BSM, HVAC, RPM, Disseminate results on
SC
the project
AI, BSM, HVAC, RPM, Raise interest on the
SC
stakeholders.

Several dissemination tools and channels have been used, including the i-HeCoBatt website, articles targeted
both at a lay and technical audience, press releases, e-newsletters, scientific papers and leaflets, social media
presence, and participation in events and conferences.
All dissemination activities and publications in the project, including the project website, specifies that the
project has received funding from the European Union’s Horizon 2020 programme and displaying the European
Union emblem. When displayed in association with a logo, the European Union symbol is being given
appropriate prominence. All publications reference the GA number.
Communication activities to stakeholders outside the project group are based on the dissemination plan
presented in section 2.2.1 of the GA. The journal articles are primarily intended to communicate the recent
findings to the scientific and academic communities. However, the project also plans to publish in trade journals
and magazines important to the industry to disseminate relevant solutions to possible end-users.
Project presentations at technical conferences are intended to reach the same audience.
The detailed information in terms of implementation and schedule of these actions will be described in Chapter
7 Next actions.
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3 Dissemination and Communication channels
and materials
3.1 Project Identity
The project identity of i-HeCoBatt has been built considering the definition of an evident personality that helps
reach the emotional side of crucial audiences through visual elements such as the project logo, font, colours,
imagery, etc.
To facilitate the use of the correct branding by all partners during the various dissemination and communication
activities, numerous materials have been developed:
•
•

Brand Guidelines - to provide all the relevant information in a single document that will be updated, if
necessary, along with updating or creating more dissemination materials or specific activities. This
activity was delivered at M6 and has not changed up to M33.
Project Templates - to be used by the partners to facilitate the building of notoriety progressively
through the project for an internal and external audience. This activity was delivered at the M6.
Some of the material has been updated due to the changes in the project team related to the withdrawal
of VERTECH and EPI, and the consequent entrance of LOMARTOV as a new member. The image with
current team members was uploaded in all related materials and tools.

Figure 1 Project Team at M33

D9.3 Third Communication & Dissemination Plan

16

•

Colours and Logo - chosen for the logo are two different shades of blue. Their selection is based on
"Colour Psychology", and the blue reflects emotions such as calmness, secure, stable, reliable, inspiring,
and most importantly, innovation. The logo reflects the project's main purpose as the intelligent solution
for the EV battery packs. This activity was delivered at the M6 and has not changed up to M33.

Figure 2 Project Logo

i-HeCoBatt brand guidelines and logo can be downloaded from the project website on the following link:
https://ihecobatt.eu/documents/downloads

3.2 Project Website
The project website is the central core of the communication and dissemination strategy and the primary
information channel. All the activities, documents and news related to the project are continuously updated on
this channel in order to attract potential customers. The i-HeCoBatt website was released at the project's initial
phase and acquired the following domain: https://ihecobatt.eu .
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Figure 3 i-HeCoBatt Website
During this period, after M18, some changes have been implemented, in the following sections of the menu, as
shown in Figure 4:
• Project → new subsections have been added i.e., “Objectives”, “Impact” and “Implementation” to
present the project's achievements and novel pilot lines to the public.
• Documents → new subsections have been added i.e., “Deliverables” and “Publications” to present
respectively the public deliverables and scientific publications.
• News & Events → new section name have been proposed to promote the events, workshops, and
webinars that will be organised by the project, beside other general news.
• Partners → a separate section has been created to clearly present the project team.
The content has been adapted to the project needs and obtained numerous changes and improvements during
the last year. Up to M33, the project website has the following structure:

Figure 4 Website Structure M33
The project website is managed by LOMARTOV and will be maintained and hosted during the project lifetime
and for two more years after its end. The project website is working on various devices and screen sizes, such
as smartphones, to provide a user-friendly experience to all types of users.
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3.3 Website Analytics
To monitor the project D&C activities on the website and have a better understanding of the possible
stakeholders, i-HeCoBatt website has been registered in the Google Analytics service. This is a free of cost web
analytics service that could help to apply different metrics to traffic reports.
Figure 5 illustrates the user's activity on the i-HeCoBatt website from 01/06/2020 until 15/09/2021 and presents
the following information:
• 946 users who have initiated at least one session during the date range.
• 1,404 sessions have been registered within the date range. A session is the period time a user is actively
engaged with the website.
• 3,078 refers to the total number of the i-HeCoBatt page views of all users during the established period.

Figure 5 Website Analytics
During the third reporting period (M19-M33), the project reached 946 users with more than 3,000 page views.
The bounce rate has also increased by 59%, and the session duration maintains the result of around 2min per
session.
In terms of the demographic aspects, Figure 6 shows that most users proceed from Europe, including Austria,
Spain, Germany, and France. However, we can also observe some users from the USA, India and the UK,
representing more than 15% of the users, which could imply an interest in our technology development coming
from these countries.
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Figure 6 Demographics Data
As depicted in Figure 7, in terms of acquisition of visitors, most of the visits to the website came from "Direct"
access (44%) and through the different internet browsers "Organic Search" (32%). The other stream of visitors
comes from “Referral” (15%), and social media “Social” part has around (6%).

Figure 7 Top Channels
The top channels metrics means the following:
• Direct (44,46 %): percentage of users who navigated directly to the website URL.
• Organic Search (32,67%): percentage of users visits from unpaid search results.
• Referral (15,98%): percentage of users who clicked a link from another site.
• Social (6,79%): percentage of users from social networks.
Analysing this information, it can be observed a positive tendency to access the website through the search
results, links from other sites, and social media networks that represent more than 50%, versus access by direct
navigation. The detailed report of the overall website activity will be presented in the "Final Communication and
Dissemination Plan" at M42.

3.4 Content Management System
During the previous reporting periods (M1-M18), consortium partners had access to a password-protected site
(i-HeCoBatt repository, hosted by AUDI) for internal dissemination purposes.
During the current period (M19-M33), this service was replaced by Teams service (hosted by CIDETEC) to collect
different documents as the proposal, consortium agreement, GA, budget, deliverables, periodic reports,
meeting and workshop reports, and other relevant documents.
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Regular updates on the progress allow a more efficient internal monitoring of the project, and therefore rapid
dissemination of the achievements.
Additionally, to monitor the D&C activities of all partners reported in the APPENDIX I. Dissemination and
Communication table of activities M1-M33 has been used.

3.5 Social Media
Communication and dissemination activities are of utmost importance to support and maximise the impact iHeCoBatt needs to demonstrate its value proposition to relevant stakeholders and contribute to the growth of
the Competitive European Economic by generating new market opportunities. Nowadays, the use of social
media networks plays a crucial role in communication and dissemination activities. Due to their relevance and
frequent use by targeted consumers, two leading social media channels have been selected:
• Twitter: this channel has a vast audience to promote the most relevant information using the
appropriate format for this network (text content of a Tweet can contain up to 280 characters with
proper visual elements and hashtags).
• LinkedIn: another important channel for engaging stakeholders with a more professional and businessoriented approach.
During these months different techniques to prepare the specific campaigns have been implemented:
• Use of the related hashtags and keywords;
• Interaction with the followers to raise awareness and ensure maximum visibility of project motivation
and results;
• Progress among stakeholders and critical stakeholders’ audiences.
The Table 4 illustrates numerous metrics:
• Twitter Impressions: this represents how far a tweet has gone. The number of times the tweet has
appeared on a timeline (this includes appearances on a follower's timeline, within Twitter's search
platform, or on followers of followers' timelines) as the tweet continues to be liked and shared.
• Twitter Visits: this refers to a time that users visited a profile page.
• LinkedIn Visits and Impressions: this presents the numbers of engaged visits and impressions per month
during the last months of 2021.

Month/2021
February
March
April
May
June
July
August

TOTAL

Table 4 Social Media Statistics
LinkedIn
Twitter
Twitter Visits
Impressions
Impressions
491
32
43
166
24
57
189
10
77
172
32
63
832
1709
118
2359
3321
309
865
1183
189

5074

6311

856

LinkedIn
Visits
5
6
8
7
12
13
12

63

As it can be observed, using social media networks more actively and with the proper strategy, as it happened
after May 2021, increases consequently the target numbers in many aspects. Both Twitter and LinkedIn
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Analytics will continue monitoring the accounts performance every month and gather relevant metrics to
understand how followers perceive the content, allowing the project to improve future content and actions.

3.5.1 Twitter
Twitter is one of the leading social networks on which the communication and dissemination strategy has been
developed to reach the target audience defined in D9.1 and D9.2. During this period, the project account has
shared content with the primary goal to highlight project news and events, activities, and results, reaching a
wide range of communities.
The Twitter account uses the project visual identity as a logo and banner updated in M31 (see the Figure 8). In
order to ensure the highest visibility to the posts, numerous tactics have been used such as:
• Weekly post with the periodical campaigns;
• Implementation of the keywords and monitoring of the trend hashtags;
• Use of visual materials as emojis, GIFs or short videos which make the message more visible and
attractive;
• Constant interaction with key users, partners, or related projects (mention, retweet with or without
comment, like, direct messages).

Figure 8 Twitter Account, update of the banner
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Figure 9 illustrates how we use all described techniques, providing the i-HeCoBatt posts on Twitter
(maintaining the limit of 280 characters for a tweet).

Figure 9 Twitter Post

Up to September 2021, i-HeCoBatt Twitter profile has 28 followers and 77 tweets. Despite a large number of
publications, the number of followers is still moderated. It has been planned to increase this number by
promoting webinars, workshops, and other related projects to establish new collaboration opportunities and
increase the visibility of the project.

3.5.2 LinkedIn
The LinkedIn account maintained the same brand elements, including the logo and the banner (see Figure 10).
Weekly publications have been provided with a more specialized and technical tone since its approach is more
professional and business-oriented and has no limitation of characters, as in case of the Twitter.
Up to September 2021, i-HeCoBatt LinkedIn profile has 140 followers, which can be considered as an average
result for this kind of project. When publishing the posts, numerous tactics have been used such as the
implementation of the appropriate hashtags and images, engagement with other communities, projects, and
pages. It is also considered that collaboration activity and the promotion of future webinars and workshops will
help to increase project visibility.
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Figure 10 LinkedIn Account
Analysing the data given in Table 5 and Table 6, information on i-HeCoBatt users regarding their job functions
and represented industry.
It has been observed that during the last year (from September 2020 until September 2021), most of the
connections came from Program and Program Management, Marketing and Sales positions representing the
automotive, research and electrical industries as one of the top results views. These results have been achieved
due to the proper communication strategy optimizing our content to maximize the reach and impact and
targeting the right audience.
Table 5 Visitors per Industry

Industry

Total views

Computer Software
Management Consulting
Food Production
Retail
Fine Art
Real Estate
Investment Management
Automotive
Chemicals
Research
Government Administration
Environmental Services
Information Technology and Services
Market Research
Electrical/Electronic Manufacturing
Plastics
Commercial Real Estate
Think Tanks
International Trade and Development

1
15
3
3
3
3
3
37
5
16
2
19
12
2
16
3
1
6
2
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Table 6 Visitors per Job Function

Job Function

Total views

Administrative
Business Development
Community and Social Services
Engineering
Information Technology
Marketing
Media and Communication
Operations
Program and Project Management
Research
Sales

7
6
2
7
8
14
26
7
42
6
26

To monitor LinkedIn performance and optimise the strategy, the analytics tool has been (will be) regularly used
to track post metrics to see what people engaged with the most, what generated the most shares, and what
failed. All these actions help us adjust the content calendar according to the results of the LinkedIn analysis for
future improvements.
Figure 11 shows how we use these techniques also for a LinkedIn account and its content creation.

Figure 11 LinkedIn Post
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3.6 Dissemination and Communication materials
As mentioned before, i-HeCoBatt lays much effort in branding and visual identity. The development of
communication and marketing material is intended to raise awareness about the project and its results. The
Figure 12 resumes all produced material during the M1-M42, and future materials planned to be produced
during the following months, such as the third issues of the project newsletter, the updated versions of the
brochure and the poster, and finally, the press release publication.

Figure 12 D&C Materials from M1 to M42
Dissemination and communication materials are understood to be any means through which the project main
messages can be transmitted and communicated outside of the consortium. For this purpose, all materials will
be written in accessible language to reach the broadest possible audience and will be available on the project
website for free access.
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4 Events, conferences, and trade shows
During this period up to M33, the i-HeCoBatt consortium has participated in 10 events, including 4 external
events or trade shows and 6 conferences, and it has organized 6 internal consortium General Assembly
meetings. The detailed reports from some of them were described and illustrated on the website and the project
newsletters.
Due to the COVID-19 pandemic, numerous events have been cancelled and postponed, affecting partners
participating in this type of activity. However, the i-HeCoBatt team is working on this action, evaluating the
opportunities for future events and project participation in some of them. The Battery Show Europe 2021 event
has been confirmed and will take place on the 30th of November 2021, with the involvement of MIBA. The Table
7 summarises the i-HeCoBatt participation to different events with more details.
Table 7 Events and Conferences

Partner

Type of event

Date

Place

Link

MIBA,
EPI
MIBA

Event / Trade Shows
Battery Show Europe 2019
Event / Trade Shows
Wiener Motorensymposium
Event / Conferences
Green Transformation
Program
Event / Conferences
MIBA Internal Event
Event / Trade Shows
Miba Internal Convention and
Fair
Event / Conferences
Printed Electronics in
Healthcare and eMobility
Event / Conferences
iModBatt – Ghost, European
H2020 projects workshop
Event / Trade Shows
Event / Trade Shows
Battery Show Europe 2020
Event / Conferences
Sustainability studies applied
to EU projects
Event / Conferences
Results from road transport
research in H2020 projects
The Battery Show Europe
2021

7th - 9th of May
2019
th
16 of May 2019

Stuttgart (Germany)

Link

Vienna (Austria)

Link

10th – 11th of July
2019

Madrid (Spain)

Link

13th of August
2019
nd
22 of October
2019

Laakrichen (Austria)

Link

Laakrichen (Austria)

Link

25th of March 2020

Online

18th of August
2020

San Sebastian (SPAIN)

14th of October
2020

Online

Link

10th of November
2020

Online

Link

30th of November
2020

Online

Link

30th of November
2021

Online

Link

VTG

MIBA
MIBA

EPI

CID,
MIBA
MIBA

VTG

CID

MIBA

Finally, during the last months of the project, more events identified in the initial phase will be analysed and
considered for the partners to attend them. The detailed report of all these activities will be delivered in the
D9.4 at M42.
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4.1 Webinar: Safety of Electric Vehicles Batteries: from standards to
novel developments, by i-HeCoBatt
Another important activity that will take place in November 2021 is a webinar organized by i-HeCoBatt, led by
LOMARTOV who will be in charge of the preparation, logistic and promotional part in collaboration with some
partners and involved participants. The main elements of this webinar are described below.
•
•

Title: Safety of Electric Vehicles Batteries: from standards to novel developments, by i-HeCoBatt
Date and time: 4th November 2021 at 10:00 CET

Description (shared with internal and external speakers): “In the scope of the i-HeCoBatt project that aims to
achieve a smart, cost bursting industrial battery heat exchanger to minimize the impact on full electric vehicle
range in extreme conditions, it is our great pleasure and privilege to invite you this webinar on the following 4th
of November 2021 at 10:00 CET (online and free of cost). The event will be an excellent opportunity to learn
from our engaging speakers and other related EU funded projects regarding the safety and standards of
batteries in Electric Vehicles. Also, we invite our public to debate and share our knowledge through live
questions. Our team is looking forward for your confirmation”.
Services to be used:
• Registration part: EventBride
• Webinar session: Microsoft Teams
• Questions and feedback: Slido
Final Agenda (under the confirmation of some participants):

Figure 13 Webinar Agenda
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This first webinar is focused on the technical discussions related to the safety and standards of EV Batteries. This
kind of event aims to promote the project achievements to relevant experts from the industry, academia, and
key EU and national bodies, establishing the collaboration activity with other partners and projects in order to
enlarge the network of potential stakeholders for the forthcoming second webinar, industrial workshop, and
final event.
The webinar preparation has been divided into different phases of work: definition of the plan, organization and
promotional part, and post campaigns.
In order to define the time, the main topic and sessions, a questionnaire has been designed and distributed
among the consortium. All partners contributed to the questionnaire to schedule the date, and to propose
relevant topics to be presented and discussed during the webinar, also according to the availability of the results
to be shown during the event. After analysing all these data, the final "invitation document" (see APPENDIX II.
Webinar Invitation) has been delivered by LOMARTOV.
Up to the current status, in September 2021, several European funded projects have been identified and
contacted, in order to give a joined presentation on the research results achieved in their projects, specifically
regarding the strategy used and challenges encountered, to tackle safety and standardization issues for batteries
in EV. A positive answer has been received from the project LISA - Lithium sulphur for SAfe road electrification,
which since 2019 have been investigating advancements for the development of high-energy and safer lithiumsulfur cells with hybrid solid state and non-flammable electrolytes for electric vehicles.
Among the other EU funded projects, the WP9 leader has contacted to the following projects: MARBEL Manufacturing and Assembly of modular and reusable EV Battery for Environment-friendly and Lightweight
mobility; UPSCALE - Upscaling Product development Simulation Capabilities exploiting Artificial inteLligence for
Electrified vehicles, ASTRABAT - All Solid-sTate Reliable BATtery for 2025. All of them have shown interest to
participate in this activity. Currently, we are defining the most appropriate partner to present this topic,
considering the achieved results and maturity of the project to determine the final plan.
Furthermore, the Spanish Organisation for Standardization (UNE) has confirmed its participation to give a
presentation of the mayor safety standards and certifications applicable in the field of EV batteries, in the new
challenging context of the establishment of a globally competitive European battery industry, as settled by the
European Battery Alliance (EBA) and the strategic action plan for batteries3.
Once the agenda will be confirmed, LOMARTOV will start finalising and implementing the promotional stage
(including the creation of materials and registration form, promotional campaigns through emails, website, and
social media) involving all participants and partners to increase the visibility and number of participants.
More detailed information and the full report will be presented in D9.4 Final Communication and Dissemination
Plan at the M42.

3

European Commission, Brussels, 17.5.2018 COM(2018) 293 final ANNEX 2 – Strategic Action Plan on Batteries,
https://ec.europa.eu/transport/sites/default/files/3rd-mobility-pack/com20180293-annex2_en.pdf
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5 Indicators and targets
The successful implementation of this component of the D&C Plan will be quantified at the end of the project
achieving specific targets for several different indicators. The Table 8 presents the list of Key Performance
Indicators (KPIs). These indicators will be used to assess the success of the communication strategy and monitor
its evolution during the project duration, providing some evidence about the impact achieved and the
awareness of the community and society. The column "status" presents the current situation related to these
indicators. Additionally, is has been added "actions to do" with the activities to be performed in the final phase
of the project to reach these numbers.
Table 8 KPIs

Tool/ Channels
Brochures

Indicator

Target number

• Number of copies
distributed

Status

Two editions: 700 copies
distributed (7 partners x 50
copies x 2 eds.)

1 of 2

Poster

• Number of copies
distributed

Two editions: 28 copies
distributed (7 partners x 2
copies x 2 eds.)

1 of 2

Project Website

• Number of visits

15.000 visitors

>7.000
views

Newsletters (NW)

• Number of subscribers
• Downloads from website

1500 views (500 subscribers/
downloads x 3 NW)

2 of 3

• Number of media
stakeholders receiving PR
• Number of views on
information channel

25 media stakeholders; 3000
views (1000 views x 3 PR)

1 of 3

4-8 publications

2

Press Releases
(PR)
Scientific
Publications

• Number of publications

Workshop

• Number of attendees

100 attendees

0 of 1

Webinars

• Number of attendees

20 (2 webinars x 10
participants)

0 of 2

Conferences

• Number of conferences
o attended
• Number of participants in
o the conference

12 Conferences
1800 participants (12
conferences x 150 participants
/ conf.)

6 of 12

Trade shows

• Number of Trade fairs
attended
• Number of exhibitors/
participants in the Trade
fair

6 Trade fairs
30000 participants (6 Trade
fairs x 5000 participants / TF)

4 of 6

Events
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Actions
To do
Updated
version will
be delivered
soon
Updated
version will
be delivered
soon
On track
The third
issue will be
delivered
2nd and 3rd
versions will
be delivered
soon
On track
Planned for
2022
1st Webinar:
04/11/2021
Evaluation of
the possible
participation
opportunities
in the
conferences
and trade
shows
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6 Levels of dissemination
Key targets groups operate at different geographic levels, which have been influencing communication tools
and media employed.

6.1 European Level - EC
The European Commission is being informed about the results via the periodic reporting of the project (midterm review, minutes of periodical meetings, updates of this document, dissemination & communication
activities table, etc.) to modify related regulations if necessary and to propose collaboration with other ongoing
projects on dissemination activities.

6.2 International Level – Industry, Scientific Community
The relevant international organisations will continue to be informed of the results. Scientific knowledge can be
translated into practical information, guidelines, and regulatory policies. Based on the target audiences, direct
email to specific organisations and groups will be used to distribute electronic media resources to raise public
awareness. Technical journals, conferences and workshops at both national and international levels,
publications in electrical insulation operations, industry meetings, and participation in industrial forums will also
be used for the dissemination of knowledge both at research and industrial levels.
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7 Next actions
In the previous phases of the project (up to M18), and as the results are being generated, the project
communication activities have focussed on building awareness on the i-HeCoBatt project goals.
The current global health crisis generated by COVID-19 creates a paradigm of uncertainty that considerably
affects communication and dissemination efforts. With this in mind, the Consortium has worked on a specific
communication plan for the last months in order to adapt to this new situation. The plan for the final period of
the project might vary according to potential novel lockdowns and mobility restrictions. However, the project
consortium is confident that the next activities up to the end of the project will be able to be achieved, as the
general situation improves and since mitigation measures, such as the organization of online events have been
implemented.
In view of this context and the project current situation, the communication team will focus the current plan of
actions that include:
-

-

-

-

-

-

D&C Materials as a brochure and poster will be updated with the latest project achievements. These
materials are considered as the primary promotional tools developed and delivered to the various
stakeholders, allowing a fast understanding of the project aims, activities, and results.
Newsletter #3 will be delivered at the initial of 2022, including relevant news and activities performed
during the reported period and promote the future actions as the second webinar, project workshop or
the final event. Newsletters will be published on the website and designed to be easily printed and
distributed in the events organised by partners.
Press Releases will be delivered in December 2021 and June 2022, focusing, on one side, on the science
and business editors at general-interest media, and on the side, on the press offices of those partners
involved in the research and development. The latter serves the purpose that these press offices will
forward press releases to local media to increase the global impact.
Webinars will present a project topic that is engaging, relevant and informative to others. The
consortium has established to hold the 1st webinar in November 2021, involving different actors and
projects. The second webinar is programmed for early 2022 with different thematic and mature results.
Workshop at the end of the project. A workshop will be organized, where the partners will present the
project results and perspectives to relevant stakeholders from industry, the scientific community,
regulatory bodies, and others interested in the field.
Final Event will provide opportunities for policymakers and other stakeholders to share their views and
comment on the proposal results and will thus directly enhance the marketability of the final results.
The event will involve external speakers and participants to present the i-HeCoBatt project in the
European context.

Additionally, in collaboration with project partners, LOMARTOV will continue to extract key messages and
highlight interesting findings in short, easy-to-read articles that will be posted on the i-HeCoBatt website. The
communication of the project outcomes will continue to be further supported by social media campaigns to
generate traffic to the i-HeCoBatt website.
Furthermore, the activities related to the scientific articles and papers will be promoted and supported. A paper
will be launched by CIDETEC in the next months, after M33, concerning the results of WP5 regarding the TMS
controller built by the coordinator.

D9.3 Third Communication & Dissemination Plan

32

The Figure 14 illustrates the detailed plan of actions for the next nine months of the project lifetime.

Figure 14 Next actions
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8 Conclusions
The content of this document presents the communication and dissemination plan produced during the first
phase of the i-HeCoBatt project an updated up to M33, providing a consistent and ambitious framework within
the scope of Task 9.1 on the development and implementation of a complete Dissemination and Communication
plan.
D9.3 presents an overview of the target audiences, key messages, communication tools, implementation, and
schedule used as part of the dissemination and communication plan to reach each of the stakeholders and the
instruments that have been (and will be) put in place. This document summarises all realised activities in terms
of channels (website and social media performance and monitoring), materials (elaboration of the printed and
digital materials), and participation in numerous events and conferences to spread the project results and
developments to the possible customers. The report also refers to the changes in the team (withdrawal of EPI
and VERTECH and joint of LOMARTOV as a WP9 leader), and effects related to the global health crisis generated
by COVID-19 and how this issue has been solved.
The final part of this document reviews the KPI indicators and also provides the detailed plan of actions focused
on implementing the initial plan focusing on user engagement through the organisation of the two webinars,
one workshop and the participation in different conferences and events, with the purpose to present and
promote the final results of the project and maximise the business opportunities. All these activities will be
supported by project channels and other relevant materials, promoted and enhanced by the close collaboration
of all the partners up to and beyond the project end.
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APPENDIX I. Dissemination and
Communication table of activities M1-M33
BRIEF DESCRIPTION

-

Introduction of i-HeCoBatt
published at Miba's intranet

-

Article in “El Diario Vasco”,
global newspaper in the
region of Gipuzkoa. Brief
mention to i-HeCoBatt,
among other projects
participated by CIDETEC
Energy Storage.

-

-

A new explaining the official
launch of i-HeCoBatt was
published in CIDETEC's
website



-

-

Anual Report 2018/2019,
articel page 15

Spain

-

-

-

Article in “Empresa XXI”,
business newspaper in the
region of Basque Country.

Worldwide



-

-

introduction of i-HeCoBatt
at Miba's linkedin page

ACTIVITY

MAIN
LEADER

TITLE

Date

PLACE

TYPE OF
AUDIENCE

News on
intranet

MIBA

i-HeCoBatt

31/01/19

Miba
Intrante

Miba
Group staff

Spain

General
public (GP),
stakeholder
s (SH),
clients (CL),
media (M),
policy
makers
(PM)

04/02/19

Worldwide

GP, SH, CL,
M, PM

-

Worldwide



01/03/19

Laakrichen,
Austria

GP, SH, CL,
M, PM

-

Worldwide

15/04019

Spain

Business
media
(BM), SH,
CL, M, PM

-

11/04/19

Worldwide

GP, SH, CL,
M, PM

-

Newspaper
article

CID

News on
website

CID

Anual
Report

MIBA

Newspaper
article

CID

Social
media post

MIBA

La UE adjudica a Cidetec
cinco proyectos de
investigación en el
campo de las baterías

Launch of the iHeCoBatt project:
Intelligent Heating and
Cooling solutions for
enhanced range EV
Battery packs
MIBA TECHNOLOGIES
FOR eMOBILITYINTELLIGENT BATTERY
COOLING –
THE MIBA FLEXcooler®
TECHNOLOGY
Cidetec desmarca el
sector europeo de
automoción con un
innovador sistema de
refrigeración

Social Media Post

22/02/19

SIZE OF
AUDIENCE

OPEN ACCESS

• Reports of D&C activities by all partners M1-M33

201,000 readers
/ day (source:
EGM 1ºAC
2019)
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COUNTRIES
ADDRESED

LINK

Worldwide

-

Spain



FLYERS
DISTRIBUTED

-

-
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Social
media post

MIBA

Social Media Post

11/04/19

Worldwide

GP, SH, CL,
M, PM

-

Worldwide



introduction of i-HeCoBatt
at Miba's facebook page

Social
media post

VTG

Post about the official
launch of the website

04/19

Worldwide

GP, SH, CL,
M, PM

781 followers, 4
likes

Worldwide



-

-

Link to the official post on
the project linkedin page

Social
media post

VTG

Post about the official
project website

24/04/19

Worldwide

GP, SH, CL,
M, PM

718 followers

Worldwide



-

-

Link to the official post on
the project website

Social
media post

VTG

Post on the linkedin
official page

16/04/19

Worldwide

GP, SH, CL,
M, PM

718 followers, 1
like

Worldwide



-

-

Link to the Linkedin page of
the project

epitec.com
Website

EPI

EPI Industries

02/04/19

Worldwide

GP, SH, CL,
M, PM

-

Worldwide



-

-

Link to iHecoBatt Project
Website
https://ihecobatt.eu/

Europe/Worldw
ide



100
brochures
distributed

-

exhibition stand

Europe/Worldw
ide



brochures
distributed

-

exhibition stand

Worldwide



-

-

introduction of i-HeCoBatt
published at Miba's website

Event / Fair

MIBA

Battery Show Europe

07/05/19

Stuttgart,
Germany

General
attendance

ca. 500
(10,500
attendees,
source: event
web)

Event / Fair

MIBA

Wiener
Motorensymposium

16/05/19

Vienna,
Austria

GP, SH, CL,
M, PM

approx. 100

Website

MIBA

iHeCoBatt

04/05/19

Worldwide

GP, SH, CL,
M, PM

Fair

Miba /
EPI

Battery Show Europe
2019

08/05/19

Stuttgart,
Germany

General
Attendance

500 people

Europe



yes

-

Miba booth, Demonstrator
TC1

Social
media post

DTK

Post about the creation
of the project

05/19

Worldwide

GP, SH, CL,
M, PM

112 followers, 4
likes

Worldwide



-

-

-

Social
media post

DTK

Project description

06/19

Worldwide

GP, SH, CL,
M, PM

27,500 visitors /
year

Worldwide



-

-

-

Social
media post

DTK

Post about the creation
of the project

06/19

Worldwide

GP, SH, CL,
M, PM

229 followers, 3
likes

Worldwide



-

-

-

Social
media post

VTG

M6 i-HeCoBatt Meeting

06/19

Worldwide

GP, SH, CL,
M, PM

229 followers, 6
likes

Worldwide



-

-

-
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Social
media post

VTG

Post about the M6
meeting

06/19

Worldwide

GP, SH, CL,
M, PM

781 followers,
10 likes

Worldwide



-

-

Link to the official post on
the project linkedin page

Social
media post

VTG

Post about the M6
meeting

28/06/19

Worldwide

GP, SH, CL,
M, PM

718 followers, 1
like

Worldwide



-

-

Link to the official post on
the project Twitter page

30

USA, Mexico,
Argentina,
Venezuela,
Brazil, the
Netherlands,
Sweden, Italy



N/A

N/
A

Erasmo Cadena presented
the students the scope of
the project and VTG's
responsibilities within the
project

30

Austria

-

brochures
distributed

-

Miba group internal
presentation of the project

-

exhibition stand at Miba
internal exibition for
management, sales, R&D,
interested staff

Capacity
building
course

VTG

Green Transformation
Program

10/07/19

Madrid
(Spain)

Students
from
several
disciplines

Event / Fair

MIBA

i-HeCoBatt

13/08/19

Laakrichen,
Austria

Miba
Group staff

Miba
Group staff

approx. 400

Worldwide

-

brochures
distributed

Event / Fair

MIBA

Miba Convention

22/10/19

Laakrichen,
Austria

Social
media post

DTK

One year working

12/19

Worldwide

GP, SH, CL,
M, PM

229 followers, 7
likes

Worldwide



-

-

Social
media post

VTG

Post on the linkedin
official page

12/12/19

Worldwide

GP, SH, CL,
M, PM

986 followers

Worldwide



N/A

N/
A

Link to the project website

Crossed
links

VTG

Logo to the official
website of the project

03/19

Worldwide

GP, SH, CL,
M, PM

1,000 visitors /
year

Worldwide



N/A

N/
A

Link to the project website

Crossed
links

VTG

Logo to the official
website of the project

03/19

Worldwide

GP, SH, CL,
M, PM

1,000 visitors /
year

Worldwide



N/A

N/
A

Link to the project website

Social
media post
/Article

MIBA

Introducing the Miba
FLEXcooler®

22/01/20

Worldwide

GP, SH, CL,
M, PM

-

Worldwide

-

-

-

Introducing the Miba
FLEXcooler® at i-HeCoBatt
Homepage

Social
media post

VTG

Post on the linkedin
official page

24/01/20

Worldwide

GP, SH, CL,
M, PM

986
followers

Worldwide



N/A

N/
A

Link to the project website

Social
media post

iHeCoBa
tt / DTK

Third General Assembly

02/20

Worldwide

GP, SH, CL,
M, PM

229 followers, 3
likes

Worldwide



-

-

-
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Lopec
Munich
2020 OE-A
Working
Group
Meeting

EPI

Printed Electronics in
healthcare and
eMobility

25/03/20

Munich,
Germany

GP, SH, CL,
M, PM

51 people

Europe



yes

-

Sensors for healthcare and
eMobility

Event: TRA
2020

CID

i-HeCoBatt: Intelligent
Heating and Cooling
solution for enhanced
range EV Battery packs’

27/04/20

Helsinki
(Finland)

GP, SH, CL,
M, PM

-

Finland

-

-

-

-

Fair

Miba /
EPI

Battery Show Europe
2020

29/04/20

Stuttgart,
Germany

General
Attendance

-

Europe



yes

-

Miba booth, Demonstrator

Social
media post

VTG

Did you read the article
on the thermal strategy
to reduce impact on
vehicle range of our iHeCoBatt h2020 project
?

27/04/20

Worldwide

GP, SH, CL,
M, PM

1120 followers

Worldwide



N/A

N/
A

Link to the project website

Social
media post

iHeCoBa
tt / DTK

Specific Objectives

04/20

Worldwide

GP, SH, CL,
M, PM

386 followers, 4
likes

Worldwide



-

-

-

Social
media post

EPI

Social Media Post

11/05/20

Worldwide

GP, SH, CL,
M, PM

-

Worldwide

-

-

-

introduction of i-HeCoBatt
at LinkedIn EPI Building Post

Social
media post

EPI

Social Media Post

11/05/20

Worldwide

GP, SH, CL,
M, PM

-

Worldwide

-

-

-

introduction of i-HeCoBatt
at LinkedIn EPI Building Post

Social
media post

VTG

Post on the linkedin
official page

11/05/20

Worldwide

GP, SH, CL,
M, PM

1160 followers

Worldwide



N/A

N/
A

Link to the project
website

Social
media post

VTG

Post on the Twitter
official page

11/05/20

Worldwide

GP, SH, CL,
M, PM

237 followers

Worldwide



N/A

N/
A

Link to the project
website

Social
media post

iHeCoBa
tt / DTK

Scope

05/20

Worldwide

GP, SH, CL,
M, PM

415 followers, 5
likes

Worldwide



-

-

-

ihecobatt.e
u Website

EPI

Proj. -Website

05/20

Worldwide

GP, SH, CL,
M, PM

-

Worldwide



-

-

-
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Presentatio
n
Event :
iModBatt –
Ghost,
European
H2020
projects
workshop
Event :
iModBatt –
Ghost,
European
H2020
projects
workshop

EPI

Mechatronic
Upperaustria

05/20

Linz,
Austria

Members

50 people

Upperaustria

-

yes

-

Printed Electronics general

CID

iModBatt – Ghost,
European H2020
projects workshop

18/10/20

San
Sebastian

General
attendance

-

Europe

-

-

-

Presenting i-HeCoBatt

CID &
MIBA

iModBatt – Ghost,
European H2020
projects workshop

18/10/20

San
Sebastian

General
attendance

-

Europe

-

-

-

Presenting i-HeCoBatt;
patisipating podiums
discussion (Stefan)

The "Lange Nacht der
Forschung" (engl. long nicht
of research) is an event
where all over Austria more
than 250 companies,
universities and museums
open there research facility
to the public.

Event / Fair

MIBA

Lange Nacht der
Forschung (engl. "long
nicht of research")

09/10/20

Laakrichen,
Austria

GP, SH, CL,
M, PM

-

Austria



-

-

Event / Fair

MIBA

Battery Show Europe

15/10/20

Stuttgart
(Germany)

General
attendance

-

Germany/Europ
e/Worldwide



-

-

Article

DTK

How to use Matlab SW
for cloud-based systems
development,
validation and
deployment.

End of
2020

Mathworks
Magazine

GP, SH, CL,
M, PM

-

Worldwide

-

-

-

Article written in
collaboration with
Mathworks company

Event congress

MIBA

Thermal Management
for EV/HEV & e-motor
(IQPC)

02/21

Berlin

General
attendance

-

-

-

-

-

Modelling, prototyping and
implementation of an
innovative heat exchanger
on the Audi BEV.

-

Disseminati
on iHeCoBatt
concept
and main
results
obtained so
far

-

Other EU projects, EGVIA,
European Commission,
ERTRAC, stakeholders,
clients, media, policy makers

Event:
online
conference

CID

Results from road
transport research
in H2020 projects

30/11/20

100-150

Europe
wide

-
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Social
media post

LOM

Welcome Post on
Twitter

13/07/20
21

Worldwide

GP, SH, CL,
M, PM

97 Followers, 3
likes

Worldwide



N/A

N/
A

Link to the project website

Social
Media Post

LOM

Welcome Post on
LikedIn

14/07/20
21

Worldwide

GP, SH, CL,
M, PM

560 Followers,
6 likes, 182
Impressions

Worldwide



N/A

N/
A

Link to the project website

News/Artic
le

LOM

Publication on the
LOMARTOV website and
incorporation of the
IHECOBATT on the
company portfolio of
the projects

08/20

Worldwide

General
attendance

-

Worldwide



N/A

N/
A

Link to the project website

Scientific
article

CID

Thermal Management
of Power Electronic
Components and
Systems

02/2022

Worldwide

GP, SC, TM

-

Worldwide

-

N/A
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Journal of “Applied Science”
by MDPI
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