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1 Executive summary

This documents an update othe Communication and Dissemination Plan to be adopted byi-theCoBatt
Project. This activity haNS OSA @SR Fdzy RAy3 FNBY GKS 9dzNRLISIyYy |
agreementNo0.824300

1.1 Context of WP9

The objective of WP9 is to guarantee thdteCoBatt results are prepared for exploitation supported by:

w al EAYAA&aAyYy3 prdest thionghiheQldvel@mentiiokaSroper communication dissemination
strategy which will be implemented and progressively updated according to the project progress;

w 9@ fdzq iAy3 YR RS@GSEt2LIVSyid 2F aiGNIGS3IAO FEGSNYL
w 5 8pmHusiness plans for the Key Exploitable Results with commercial and/or replicability potential.

1.2 Objective of Task 9. 1

i-HeCoBattdeliverable 9.2. describesthe communication and dissemination strategies to follow ahd
actions to take throughat the project. This deliverable falls within the scope of Work Packagd&ask9.1
Disseminationand Communication Plarset out to ensure thati-HeCoBattresults are disseminated and
communicated to the appropriate target communities, at appropriate times, and through appropriate
methods.

The objective of this task is to develop and promote means to raise awareness among interested parties and
communities potentially impacted bifl S/ 2 . duitain®sa Therefore, these activities will focus on defining
techniques and media for fostering project results, targeting specific audiences that can benefit from
-l S/ 2. tesullsQEfNX Ay 3 NBf SOl yldG adl(1SK2ft RSNER 2y (GKS LINE
AYAGALF 0A@®SEa Ay 2NRSNJ G2 3Fdzaa NFyiSS I 6ARS QGAAAOATLA

i-HeCoBatt communication and dissemination objectives are:
9 to forge and mairdin close contact with relevant stakeholders to inform them about the project;
1 to disseminate project results, to publish results in pemriewed scientific journals and attend
conferences and workshops;
9 to promote professional links between the consortiland external stakeholders to boost cooperation
for the exploitation of the project results.

This second versioq Deliverable 9.Z; is an update othe Deliverable 9.1In whichthe overall strategy for
Communication and Dissemination throughout the paijhas been set outThe focus at this point is to
describe the dissemination actions that have already been implemented tandutline actions to be
developed in thesecond parbf the project from M12until M24 ¢ June2021).

D9.2 Second communication dissemination plan 6
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2 Objectives

The objective of the communication and dissemination activities of ithkeCoBattproject is to ensure
AYTF2NXEGA2Y 02dzi GKS LINRP2SO0Qa 202S0GAGSAE | yR NE
to promote the use of project results by the relevant industry.

The Dissemination plan identifies the goals and approaétegroviding information about the-HeCoBatt
project to the target audiences at local, national and EU level. This will inicladéfying key messages and
selecting appropriate tools and channels (including relevant conferences and events) to effective
disseminate the outcomes of the project.

The purpose of this document for theHeCoBattproject is to formalize dissemination and communication
actions, as well as to provide guidelines on the approach.

The main objectives of th updatedDisseminabn and Communication Plan are:

1. Tokeepraisngawareness among EV and Battery Thermal Management System manufacturers on the
challenges of BP overalsign and in cantegratior

2. Tokeepshowing the benefits thati-HeCoBatioutcomes will bring to socfg (services, employment,

economy)

Tokeep facilitating interaction and information exchange with relevant stakeholdgers

To pave the commercial uptake BHeCoBatssolutions by building a stakeholder network interested

in the project

Hw

D9.2 Second communication dissemination plan 7
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3 Methodology

To ensure that the results of theHeCoBatproject are efficiently and effectively communicated to the project
partners, stakeholders and broader audiences, the following internal and external communication activities
has beerundertaken during the projecnd will continueafter the project.

3.1 Internal Communication

Effective internal communication is kégy sharing information and ensuring that the deliverables are met.
Therefore, regular face-face meetings and conference caflave beentaking place to exchange project
information, update progress and share results. Consortium and technical mebtimgseen takinglace at
least once a yeausingteleconferencing servicesuch asWEBEX-HeCoBatt; Goordination and Work Package
Leaders meetings are happening evegcond week of the montbn Thursday mornings. These meeting are
facilitating collaboration within WPand will continueuntil the end of the project.

SinceM2, a conference call for WRfhs beerheld monthly to report in theactions taken angblan upcoming
dissemination and communication activitieShis has allowed the partners to take a more focused and
systematic approach, strengthening actions taken to communicate and report on the project. A delegate from
all consortium partners of-lleCoBatthas beenattending this meetingtaking placejust after the monthly
Coordination and Work Package Leadarseting. This WP9 meeting will continue to take place until the end

of the tHeCoBatt project.

To facilitate efficient communication among partner&UDI has created a repository for project
documentation and data exchange. This platfasthosting project materials for internal use, including regular
updates on the project development, a project calendar, meeting documents (agendas, minutes, and
presentations), manuscripts in pyeess, and project reports. The platformd@content management system,
allowing all partners to upload content themselves.

Public documentsuch as posters, rallps,brochures, logo onewsletters are hosted on the project website
Ay U KPkoject Dagumért | @1 A f | 0WhS waiilé like toy cBov@ni6&tl them.

3.2 External Communication

Every efforthas beenmade and will continue to be mad& publicize the work of the consortium via the
media, publications, conference presentations, trade fairs and workshops, as well as through the Commission
and industry bodies. Results of the projé@ive been andvill be disseminated via reports, sciditipapers

and technical articles. All public communication, and in particular scientific publications, will be made open
access, to facilitate scientific exchange.

Since M2, the project partners have beewriting monthly articlepublished on the-HeCdatt website and

shared on several social medighe main objectivef these articless to raise interesamong EV and Battery
Thermal Management System manufacturers on the challenges of BP overall design and in car integration
Beloware the two first Bmonth calendasthat will be updated every semestepthat the partners have time

to prepare quality content and material:

D9.2 Second communication dissemination plan 8
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1. CID FUNDACION CIDETEC
Article Subject: Overview of theHeCoBatt project
Due Date: December 2019
Article: https://ihecobatt.eu/archivos/5638

2. MIBA- MIBA AKTIENGESELLSCHAFT
Article Subject: Introducing the Miba FLEXcooler®
Due Date: January 2020

Article: https://ihecobatt.eu/archivos/5649

3. CEA/ haalL{{!wL!¢ ! [ Q9b9wDL9 ! ¢halLv;9 9¢ ! |
Article Subject:-HeCoBatt Thermal strategy to reduce impact on vehicle range

Due Date: February 2020

Article: https://ihecobatt.eu/archivos/5662

4, DTK- DATIK INFORMACION INTELIGENTE S.L.
Article Subject: The SW tools used in titeilCoBatt project
Due Date: March 2020

Article: https://ihecobatt.eu/archivos/5673

5. VTG VERTECH GROUP

Article Subject: The scope of theleCoBatt Economical and Environmental Study
Due Date: April 2020

Article: https://ihecobatt.eu/archivos/5678

6. EPIc EPO GMBH :

Article SubjectPrinted Integrated Functionalities iHieCoBatt Project
Due Date: May 2020

Article: https://ihecobatt.eu/archivos/5682

7. CID FUNDACION CIDETEC
Article Subject: Expected progresses of tHiteiCoBatt project
Due Date: June 24th, 2019

8. MIBA- MIBA AKTIENGESELLSCHAFT
Article Subject:-HeCoBatt heating and cooling solutions
Due Date: July 22nd, 2020

0. CEA COMMISSARIATAQ9 b 9wDLY9 !'!¢haLv}9 9¢ !, - 9b9wDLY9
Article Subject: Impact of the cooling system in Hi¢eiCoBatt Project
Due Date: August 19th, 2020

10. DTK- DATIK INFORMACION INTELIGENTE S.L.
Article Subject: Why is thermal management key inithieCoBatt project
Due Date: September 23th, 2020

11. VTG VERTECH GROUP

Article Subject:-HeCoBatt Life Cycle Assessment characteristics

Due Date: October 21st, 2020

12. EPIc EPO GMBH : Gerhard ( A PUBLIER EN MAI 2020 pour juin)

D9.2 Second communication dissemination plan 9
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Article Subject: Senss and heating actuator prototyping
Due Date: November 20th, 2020

Miba FLEXcooler® - the innovative thermal management
solution for batteries

exist on the market are usually rigid aluminum plates

ries. It's main material is

ns through the FLEXcooler® allowing maximum

I component, also
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i-HeCoBatt Thermal strategy to reduce impact on vehicle
range

Enhancing thermal strategy imply to first measure and analyse the full thermal behaviour for the
vehide battery pack and then to build up a complete numerical model. This has been realized for
iHeCoBatt project using the CEA's facilities in Nantes (France) and CEA's expert team in Grenoble
(France). The first part has consisted in acquiring internal and external temperatures for different
test profiles and external conditions. CEA's facilities rely on a climatic chamber coupled to an electric
power bench (Fig.1 and Fig.2). Several electrical profiles were imposed to the battery in order to fully
define the thermal response of it, starting from the internal component, up to the entire system,
Constant charging modes for a fixed range of SOC (State Of Charge), Constant cycling modes up to
thermal equilibrium, fast charging modes and even emulating a fully dynamic electric solicitation

were realized for several external conditions.

These data have then been used to highlight the influence of all componentin the battery pack using
full CFD {Computational Fluid Dynamics, Fig.3). Numerical models enable analysing heat diffusion
within a cell module, fluid flow within the heat exchanger, the natural convection impact through the
small residual air gaps in the battery pack. Finally it enables to give inputs for a more coarse
modeliing approach based on Matlab/ Simulink (Fig. 4), integrating the aside ancillary elements
{chiller, pump). The latter will be used to quantify the impact of the different thermal management

strategies on the vehicle range.

&6 Aad evri ¢ | aagbBdCoBatbTheinialstiabegyrto redwce impact on vehicle
aoyoo-
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mpanies and having it

system that allows monitoring the sensors installed in

mance of the new FLEX

All project partners are expected to support dissemination, to ensure that stakeholders will be engaged
OKNRdzZAK2dzi GKS ftAFSGAYS 27 (K Sut aiNddiBidditd engdgiNgiwtis NA ¢
relevant national and local media (print, radio, television, wieb 8 SR0O > O2y i NA o6 dziAy 3 G2
media, proactively sharing information with VTG about project results, listing their own communication
activities in a shared file, and providing VTG with translations of lay materials in their local langilzere.
possible, partners will translate press releases into their national languages and keep VTG informed about
plans, by creating lists of national madhannels they will try to reach.

D9.2 Second communication dissemination plan 12
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4 Target audiences

Target group
/
Stakeholder

Automotive Industry
(Al)

EV battery suppliers
and manufacturers
(BSM)

Automotive Heating,
ventilation and air
conditioning

industry (HVAC)
Regulators and
policy -makers
(RPM)

Scientific

Community (SC)

General Public (GP)

Trade Media (TM)

Targeted results/content

Materials and campaigns to increase industry interest in the proposed E
and the FEMnstead of other GV alternativeand ICEV. Among the resu
disseminate: overall powertrain improvements on technical, environment
and economic performance; céesting results; business opportunities b
implementingi-HeCoBatsolutions.

Results on the design of novel cooling component, heat functionalities,
Mass productiorreduced costs and environmental burdens.

Results on the novel BTMS and interesting synergigls HVAC system c
vehiclesOpportunities of collaboration.

Estimated environmental and social performance, opportunities to lever
accelerate publipolicies implementation on road transport and energy.

Research data and the breakthroughs for further study in terms of replica
of the model toother industries. Studies on the comparison on EV applyin
not the novel BTMS concepécording to their environmental aneconomic
performance

Awareness campaigns on environmental impacts of ICE vehicles and dif
benefits broughtoy EV and PHEV, more in particular byghgect

Involve media on the activities to carry out to guatee knowledge is sprear
widely.

Table 4: Target groups and stakeholders

i-HeCoBatthas identified a significant list aérget groupsto which the dissemination and communication
materials and tools will be directed to, as outlined in Table

Several key stakeholders have been already detected by consortium partners, such as(TERIIRhergy
Materials Industrial Research Initiative), SPIRE PPP and Mobility and Logistic Clusters in Spain and Basq
Countryregion as Industrial stakeholders; BRA (European Automotive ReseaRartners Association), ARGE
(Sensors Research Awstria, IEEE), FSLCI (Education Committee of the Forum for Sustainability and Life Cycle
Innovation), French LCA Network, avaiiRl UNEP/SETAC Life Cycle Initiative assR&Bholders.

Several trade media have alreaddgen identified as welRenewable Energy Magazine, Charge EV magazine,
Inside EV Magazinee€tric hybrid vehicle echnologyMagazine, Electric Car Insider Magazine, Autovolt,
Autofacil, Autobuild Motor16, Autopista, Revistacar, German Automotive technology, Car and driver, Motor
Trend, Hot Rod Magazine, Road & Track, Automobile Magazine, Autowe&qddffAdventures

D9.2 Second communication dissemination plan 13
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5> Key messages

Through? technical work packaggs the WP1, Project coordinatiohWP9 Communication & Disseminafion
i-HeCoBathas been generating andgill keep ongeneratng a significant volume of information with interest

to different stakeholders in the EV value chain as well as others. Therefas necessary to identify what
outputs and messages cdre provided from the activities developed throughout the various WPs. The key
messages to be disseminated can be supportedlifferent tools/channels (see below), including printed
materials, ofine platforms, publications, events and others. Tabl# identifies the most relevanproject
outputs (key messages) for each WP. Adgmtified is the main (but not limited to) target group(s) and tool to
communicate the identified messages. The cotisor will alsodisseminate other messages, such as the
general objectives of thprojectand the participation of the partnership at eventsvitnich theproject should

be presented.

Work Key messages to Target Group  Key tools

Package disseminate

WP2 Thermal Approach to  thermal Al, BSM, SC Workshop/webinars,

characterization extreme conditions Scientific

of battery pack Protocol to define the Publications

in extreme thermal map of a BP Tradesiows and

conditions Impact of different thermal Conferences
conditionings on  the Newsletters,
thermal behaviour of the Website
BP

WP3 Approach to  thermal Al, BSM, HVAC, SC Workshop/webinars,

Preliminary modelling and simulatior Scientific

prototyping of of a heat exchanger fron Publications

the heat large industry vs RTO: pre Tradeshows and

exchanger and cons. Conferences
Innovative heatexchanger Newsletters,
design. Website

WP4 Advantages of the Al, BSM, HVAC, SC Workshop/webinars,

Sensorization of smartization of a critica Scientific

the heat device as a BP hei Publications

exchanger exchanger Tradeshows  and
Industrial mass production Conferences
of printed sensors Newsletters,

Website

WP5 Thermal Holistic simulation of the Al, BSM, HVAC, SC Workshop/webinars,

strategy to whole thermal system Scientific

reduce impact heat exchanger an( Publications

on vehicle range ancillary elements. Tradeshows  and
Recommendations fo Conferences
ancillary elements of the Newsletters,
thermal system: chiller Website

WP6 SW tool for

pumps, etc.
Data accessibility  witt

D9.2 Second communication dissemination plan
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external
diagnostic

& safety and
secure data -
cloud
management
WP7
Industrialization
of the proposed
heating and
venting solution

WPS8 In -car
integration of
the

proposed
heating and
venting solution

customized permissions.
Improvements thanks tc
data management ir
design and testing phase
as well as irmaintenance
issues of the EV.

Applied BP ecdesign
rules

Efficient assembly of hee
exchanger

Efficient integration of
heat exchanger into the E
brought by EV and PHEV.

Automotive heat
exchanger & BP testing
Methodology to integrate
the new thermal concept
into the vehicle

D9.2 Second communication dissemination plan

Al, BSM, HVAC, RP

SC, GP, T™M

Al, BSM, HVAC, RP

SC, GPTM

Table 5.1: Key messages / target group / key tools

Séentific
Publications
Tradeshows and
Conferences
Newsletters,
Website

Workshop/webinars,
Scientific
Publications
Tradeshows and
Conferences
Newsletters,
Website, Socia
media, Press
releases
Workshop/webinars,
Scientific
Publications
Tradeshows and
Conferences
Newsletters,
Website, Socia
media, Press
releases

15
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6 Tools and channels

Different tools and channelbave beenused to disseminate and communicatéieCoBattactivities and
results. Each tool and chanrisbeingused appropriately to address different target groups at different stages
of the project implementation, thereby increasintipe efficiency of the Dissemination Plan. The relationship
between the tools and channels, the target groups and the expe@edls are presented in results Tal8el.

Channels Tool Target Objective
Groups
Offline 1 Brochure Al, BSM, HVAC, RPM, ! Create awareness of th
(Printed 1 Leaflet GP, TM new technologies and
Materials ) 1 Poster promote the impact of the
project
Online 1 Website Al, BSM, HVAC, RPM, ! Inform on the dayto-day of
1 Newsletters GP, TM the  project and its
1 Social media milestones achieved
Publications 1 Articles Al, BSM, HVAC, RPM, : Demonstrate the technolog
1 Paper GP, TM effectively accomplishethe
1 Press releases objectives of the project
Events 1 Workshop Al, BSM, HVAC, RPM, S Build capacity amon(
(Organised by 1 Webinar stakeholders to implemen
i-HeCoBatt) 1 Seminar the developed solution.
1 Meetings with Al, BSM, HVAC, RPM, S Bring the technology to
Standardisation market
Committees
1 Conferences Al, BSM, HVAC, RPM, S Disseminate resulton the
project
1 Tradeshows Al, BSM, HVAC, RPM, S Raise interest on the
Events stakeholders.
(Attended by
i-HeCoBatt)

Table 6.1: Channels / tools / target groups /objective

Several dissemination tools and channkes/e been used, including-HeCoBattwebsite, articles targeted at
both a lay and a technical audience, preskeases, eewsletters, scientific papers and leaflets, social media
presence, and participatioim workshops/conferences.

Any dissemination activities and publications in the project, including the project websitspecifyng that

GKS LINRP2SO0G KIFa NBOSAGSR TFdzyRAy3a FNRY GKS 9dzNELISI
the European emblem. When displayed in association with a logo, the European ensblesing given
appropriate prominence. All publicatioase referendngthe grant agreement number.

The communication activities within the project are both periodic (management group meetings, newsletters,

project restricted area on the wedite). Communication activities to stakeholders outside the project group
are based on the dissemination plan presented in section 2.2.1 of the Grant Agreement. The journal articles

D9.2 Second communication dissemination plan 16
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are primarily intended to communicate the recent findings to the scientfind academic communities.
However, the project will also publish in trade journals and magazines important to the industry to
disseminate newelevant solutions to other possible end users. Project presentations at technical conferences
are intended to each the same audience.

6.1 Project Identity

A recognisable project identity was developed to build a visual brand and ultimately offer a package of
templates that will facilitate the building of notoriety progressively through the project. This irckm@dating

a project logo and an accompanying style guide. These will be consistently used for the project website and all
other communication templates, such as PowerPoint, Word, posters and EC Reports.

i-HeCoBatt brand guidelines and logo can be dowdadarom the project website on the following link:
https://ihecobatt.eu/documents/downloads

Font setting web (Google font)

Title 1 Regular 20pt

1
I-
1‘ i-HeCoBatt
Roboto slab Abcdefghi

Title 2 Regular 15pt #1d;lah3 Abcdefghl
Brand Guidelines Open Sans
re 3 SemiBold 13pt Abcdefjhi

Tit:
Color palette
Text Regular 10pt Abcdefhi
#1e3dB0 C100 c i Open sans # gdadac il
R28 ME2 ] R2g 3
PANTONE 7540 C
#efafef #1e3d80  C100 Iconography style
Re3 R28 ME2 graphny sty
G2y G 62 f1g

B23g B35

PANTONE 7687 C Qﬁt@ % i\-i % @ # @
Font setti int & deskt tati @ é g\i; L" % (D v
ont setting print & desktop resentation - -
Tile 1 Regular 24pt i ‘%\\ @ <d\ “k % @ Cﬂ) 6
Rockwell Abcdefghi . 2
Title 2 Regular = @ m (I] ﬁ ,G ’ .‘ z

Roclkwell Abcdefghi

Subtitle 1 Regular 16pt

Rockwell Abedefghi

Subtitle 2 Regular 12pd

Rockwell Abcdefghi
Titre 3 Bold 12pt -
Calibri i Abcdefjhi

Text Regular 11pt .

Calei ~ " # 4dgdac Abcdefihi
Figures 11pt -
Calibri # adgdac Abcdefjhi

Photography style

Figure 6.2: 1 -HeCoBatt Brand guidelines
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Logo color
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Figure 6.3:1 -HeCoBatt logo

Figure 6.4:1 -HeCoBatt main slide of the corporate presentation
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6.2 Project Website

i-HeCoBathas been given an djp-date and useifriendly project websitghttps://ihecobatt.eu). It will be the
primary source of information for external parties, providing updates on project activities and achievements to
all target audiencesThe aim of the website is to inform the scientific community and associated industries
about project deviopments, but also to present the project's achievements and novel pilot lines to the public.

All partners will contribute to the website by providing relevant project information in accessible language
(laymen terms). All communication efforts by projegartners and social media will always be redirected to
thei-HeCoBats S6 aAGSP® ¢NI FFAO (2 GKS 6S06aAritsS gAftf 0SS AyC
websites and other relevant websites.

The project websités containng:
- Latest newsbout the project progress and resuylts
- Details about the project partners
- Electronic materials (newsletter, infographics, articles)
- Events and contact information
- Social media links

The project website was sep by VTG and will be managed, maintained and hosted for the duration of the
project and for a furthe® years after the completion of the projec$tatistical data will be collected about the
website visitors that subsequentlyill be analysed by Google Analytics software and included in the project
reports. The website will be responsive to work on a variety of devices and screen sizes, such as smartphones.
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Figure s 6.2: i -HeCoBatt Website Analytics  (April 2019 ¢ April 2020)

Users Sessions Bounce Rate Session Duration
17K 1.5K 53.29% 2m 05s
115,042.9% 17,138.1% 1123.8% 186.1%

60

40

20

01 01 01

01 01
Apr Jul Oct Jan Apr
Figure 6. 2.a: Number of sessionsoni -HeCoBatt Website

Over the past yeaiM6-M18), i-HeCoBaprojectwebsite hadosted 1500 sessions representing an increase of
7% comparing to the first perio@0-M6) with an average of 268essions per day

® Users
200

100

June 2019 August 2019 Octaober 2019 December 2019 February 2020 April_.
Users Pageviews
1,050 3,962
/-—./\-—_/‘\—/—\ /\\/‘--‘_-__,_.____,_._\_
Sessions Avg. Session Duration
1,540 00:02:16
/\/\-_._/\._/_\

Figure 6. 2.b: Number of usersoni -HeCoBatt Website

Over the past year (M8118), the number of single users has reach 1,050 which represents an increase of 15%
comparing to the first perioavith a total number of 3962 pageviewAs a result, the bounce rate has also
increased of 53% but the session duration has naturally decrdasmu average of 2:16 minutes the users

are no longer discovering the website (in oppositanhe first period) and we can assume that they are

finding the researched information faster.
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Country Users % Users
1. =2 Spain 287 [ 2713%
2. Germany 184 [l 17.39%
3. = Austria 151 [l 14.27%
4. L1 France 112 [ 10.59%
5. B United States 91 JJ 8.60%
6. o India 26 | 2.46%
7. &2 United Kingdom 21 | 1.98%
8. I Belgium 20 | 1.89%
9. [+l Canada 18 | 1.70%
10.0 10 haly 16 | 1.51%

Figure 6. 2.c: Demographics of users oni  -HeCoBatt Website by countries

Over the past year (MB118), most usersvisiting the iHeCoBatt websitevere coming from Europe but we
surprisinglyfind more and morevisitorscoming from the United States (8,6%) which could imply an interest of
our technology development coming from that country. It could be interesting to eventpaitjcipate to an
event in the UniteeStates to promote the-HecoBatt project.

6.3 Content Management System

For internal dissemination purposes, consortium partners have access to a pagmetacied site (i-
HeCoBatt repsitory, hosted by AUDiyhich contairs the proposal, consortium agreement, grant agreement,
budget, deliverables, p@dic reports, meeting and workshop reports and other relevant documdRegular
updates on the progress of the project will allow both internal monitoring of the project as well as rapid
dissemination of the achievements.

6.4 Social Media

The project has a social media presence on Twittethttps://twitter.com/ihecobatt) and LinkedIn
(https://www.linkedin.com/company/ihecobatt/) to ensure wider dissemination to different age groups and
target audiences. Social media should be used as a tool to announce project developments, but most
importantly drive traffic to the project website.

Twitter and LinkedIn accounts have been egsitdd and content related t¢-HeCoBatthas beenposted
regularlysince thebeginningof M3 to increase outreach.
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Figure s 6.4: i-HeCoBatt Social Media profiles

e

. v i ann
Hecopatt I-HeCoBatt Following
! eto Automotive - Donostia- San Sebastian, Donostia, San Sebastian - 106 followers
Visit website 2
Images Documents Videos Sort by: Top ¥ L
| Home m g ’ Similar pages
About ny  i-HeCoBatt
kl? 106 followers & Vertech Group v/ Following
Jobe FHeCoBatt .® VERTECH E“|‘.-\|’C[1‘T\E"|jj Ser...
3% New #article on the i-HeCoBatt website ! £ a‘mﬁ 15 connections
People

Find out more on the SW tools used in the i-HeCoBatt project thanks to ...see more SOLARWATT

Figure 6. 4.a:i -HecoBatt LinkedIln home page

e

i-HeCoBatt

Edit profile

i-HeCoBatt

@ihecobatt

The i-HeCoBatt project will bring advancements on battery heating and cooling
systems.

Joined March 2019

Figure 6. 4.b: i -HecoBatt Twitter home page

i-HeCoBatsocial media accountsre shaing posts from other accounts or pasbn events wherag-HeCoBatt
is meantto be presentedto build a community of interest, creating an audience for whdteCoBatthas
project results toshare. Social media posts will also be posted by VTG (twitter.com/Vertech_Group =
@Vertech_Group) that shares information on the latest developments on project newmgs tothe latest

D9.2 Second communication dissemination plan 22



\' ‘ ) I -HeCoBatt

publications argegularlysent to the consortiunpartners to sharehis content on their compangr personal
network.

Online media platformsare being monitored to provide information on the numbers, sources, types of
content and individuals/organisations that promote or disseminate project messages, allowing optimisation
and targeting of communication to ensure maximum outreach of news or results. These results will also be
included in interim reports and the final dissemination report. The social media accounts will be managed by
VTG with support from the partners.

" i-HeCoBatt
he 106 followers
2-®
-HeCoBaett #aims 99

To achieve a smart, cost bursting industrial #battery heat exchanger to minimize the
impact on full #electric #vehicle range in extreme conditions. #Smart, because new
sensing functionalities will be implemented in the thermal system. #Cost bursting, rHeCoBatt 1.0, @
because expensive components of current SoA products will be replaced by cost
efficient components as well as the number of parts minimized. #Industrial, because
mass production means will be used to manufacture the heat exchanger.

ﬁ‘? i-HeCoBatt ann
| 106 follo

i-HeCoBatt ‘s Third General Assembly of the consortium took place last week ! g&

&

Hosted by the Miba Group , it gave the partners the opportunity to present

& hitp://ow.ly/8Bpj50yEs50O : :
progresses and conclusions on the project ! O

#H2020 #europeancommission #sustainability #sustainableimpact
#H2020 #sustainableimpact #europeancommission

CIDETEC CEA Tech Datik Vertech Group Epi Logistics Gmbh AUDI AG

European Commission CIDETEC Miba Group Datik Vertech Group #EPI AUDI AG
CEA http://ow.ly/AH3c50yBnnc

About Project -i-HeCoBatt

i-HeCoBatt's Consortium Partners

hecobatt.el

e O 32

Reactions :
Reactions

@iaeffe’t eeeeQang-

Figure 6. 4.c: Example of i -HeCoBatt publications on LinkedIn
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Figure s 6.5: i -HeCoBatt pastyear statistics on LinkedIn (April 2019 ¢ March 2020)

Figure 6. 5.a: Number of impressions per month on LinkedIn

Over the past year (M818), the number ofimpressions has beestable between 300 and 500 impressions
per months. We can see that the number of impressions has started to incireése last trimester thanks to
the regularity of publicatios (we changed thdiming of the publicatiors to post evey week publication at
the same time and same dayBut also,the quality of content written by the consortium partnehas been
drastically helping in the increase of interedtthe project publications.

Figure 6. 5.b: Number of followers and their demographics by industry

LGQa @SNE Sy 02 dzNJi-HeCgBhttiikadindofoBerdiake lcdminytém the aditdmotive (24%)
and environmenta(8.6%) or research (5.8%) sectors.
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