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1 Executive summary
This document is an update of the Communication and Dissemination Plan to be adopted by the i-HeCoBatt
Project. This activity has received funding from the European Union’s Horizon 2020 programme, grant
agreement No. 824300.

1.1 Context of WP9
The objective of WP9 is to guarantee that i-HeCoBatt results are prepared for exploitation supported by:
• Maximising the impact of the project through the development of a proper communication dissemination
strategy which will be implemented and progressively updated according to the project progress;
• Evaluating and development of strategic alternatives for the protection of IP;
• Developing business plans for the Key Exploitable Results with commercial and/or replicability potential.

1.2 Objective of Task 9.1
i-HeCoBatt deliverable 9.2. describes the communication and dissemination strategies to follow and the
actions to take throughout the project. This deliverable falls within the scope of Work Package 9 – Task 9.1
Dissemination and Communication Plan, set out to ensure that i-HeCoBatt results are disseminated and
communicated to the appropriate target communities, at appropriate times, and through appropriate
methods.
The objective of this task is to develop and promote means to raise awareness among interested parties and
communities potentially impacted by i-HeCoBatt’s outcomes. Therefore, these activities will focus on defining
techniques and media for fostering project results, targeting specific audiences that can benefit from
i-HeCoBatt’s results, informing relevant stakeholders on the project’s results, and participating in relevant
initiatives in order to guarantee a wide visibility of the project’s objectives and outcomes.
i-HeCoBatt communication and dissemination objectives are:
 to forge and maintain close contact with relevant stakeholders to inform them about the project;
 to disseminate project results, to publish results in peer-reviewed scientific journals and attend
conferences and workshops;
 to promote professional links between the consortium and external stakeholders to boost cooperation
for the exploitation of the project results.
This second version – Deliverable 9.2 – is an update of the Deliverable 9.1 in which the overall strategy for
Communication and Dissemination throughout the project has been set out. The focus at this point is to
describe the dissemination actions that have already been implemented and to outline actions to be
developed in the second part of the project (from M12 until M24 – June 2021).
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2 Objectives
The objective of the communication and dissemination activities of the i-HeCoBatt project is to ensure
information about the project’s objectives and results are effectively disseminated to relevant audiences and
to promote the use of project results by the relevant industry.
The Dissemination plan identifies the goals and approaches for providing information about the i-HeCoBatt
project to the target audiences at local, national and EU level. This will include identifying key messages and
selecting appropriate tools and channels (including relevant conferences and events) to effectively
disseminate the outcomes of the project.
The purpose of this document for the i-HeCoBatt project is to formalize dissemination and communication
actions, as well as to provide guidelines on the approach.
The main objectives of this updated Dissemination and Communication Plan are:
1. To keep raising awareness among EV and Battery Thermal Management System manufacturers on the
challenges of BP overall design and in car integration;
2. To keep showing the benefits that i-HeCoBatt outcomes will bring to society (services, employment,
economy);
3. To keep facilitating interaction and information exchange with relevant stakeholders;
4. To pave the commercial uptake of i-HeCoBatt solutions by building a stakeholder network interested
in the project.
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3 Methodology
To ensure that the results of the i-HeCoBatt project are efficiently and effectively communicated to the project
partners, stakeholders and broader audiences, the following internal and external communication activities
has been undertaken during the project and will continue after the project.

3.1 Internal Communication
Effective internal communication is key to sharing information and ensuring that the deliverables are met.
Therefore, regular face-to-face meetings and conference calls have been taking place to exchange project
information, update progress and share results. Consortium and technical meetings have been taking place at
least once a year using teleconferencing services such as WEBEX. i-HeCoBatt – Coordination and Work Package
Leaders meetings are happening every second week of the month on Thursday mornings. These meeting are
facilitating collaboration within WPs and will continue until the end of the project.
Since M2, a conference call for WP9 has been held monthly to report in the actions taken and plan upcoming
dissemination and communication activities. This has allowed the partners to take a more focused and
systematic approach, strengthening actions taken to communicate and report on the project. A delegate from
all consortium partners of i-HeCoBatt has been attending this meeting taking place just after the monthly
Coordination and Work Package Leaders meeting. This WP9 meeting will continue to take place until the end
of the i-HeCoBatt project.
To facilitate efficient communication among partners, AUDI has created a repository for project
documentation and data exchange. This platform is hosting project materials for internal use, including regular
updates on the project development, a project calendar, meeting documents (agendas, minutes, and
presentations), manuscripts in progress, and project reports. The platform has a content management system,
allowing all partners to upload content themselves.
Public documents such as posters, roll-ups, brochures, logo or newsletters are hosted on the project website
in the tab “Project Document” available to anyone who would like to download them.

3.2 External Communication
Every effort has been made and will continue to be made to publicize the work of the consortium via the
media, publications, conference presentations, trade fairs and workshops, as well as through the Commission
and industry bodies. Results of the project have been and will be disseminated via reports, scientific papers
and technical articles. All public communication, and in particular scientific publications, will be made open
access, to facilitate scientific exchange.
Since M12, the project partners have been writing monthly articles published on the i-HeCoBatt website and
shared on several social media. The main objective of these articles is to raise interest among EV and Battery
Thermal Management System manufacturers on the challenges of BP overall design and in car integration.
Below are the two first 6 month calendars that will be updated every semester so that the partners have time
to prepare quality content and material:
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1.

CID- FUNDACION CIDETEC
Article Subject: Overview of the i-HeCoBatt project
Due Date: December 2019
Article: https://ihecobatt.eu/archivos/5638
2.
MIBA - MIBA AKTIENGESELLSCHAFT
Article Subject: Introducing the Miba FLEXcooler®
Due Date: January 2020
Article : https://ihecobatt.eu/archivos/5649
3.
CEA - COMMISSARIAT A L’ENERGIE ATOMIQUE ET AUX ENERGIES ALTERNATIVES
Article Subject: i-HeCoBatt Thermal strategy to reduce impact on vehicle range
Due Date: February 2020
Article: https://ihecobatt.eu/archivos/5662
4.
DTK - DATIK INFORMACION INTELIGENTE S.L.
Article Subject: The SW tools used in the i-HeCoBatt project
Due Date: March 2020
Article: https://ihecobatt.eu/archivos/5673
5.
VTG – VERTECH GROUP
Article Subject: The scope of the i-HeCoBatt Economical and Environmental Study
Due Date: April 2020
Article: https://ihecobatt.eu/archivos/5678
6.
EPI – EPO GMBH :
Article Subject: Printed Integrated Functionalities in i-HeCoBatt Project
Due Date: May 2020
Article : https://ihecobatt.eu/archivos/5682
7.
CID- FUNDACION CIDETEC
Article Subject: Expected progresses of the i-HeCoBatt project
Due Date: June 24th, 2019
8.
MIBA - MIBA AKTIENGESELLSCHAFT
Article Subject: i-HeCoBatt heating and cooling solutions
Due Date: July 22nd, 2020
9.
CEA - COMMISSARIAT A L’ENERGIE ATOMIQUE ET AUX ENERGIES ALTERNATIVES
Article Subject: Impact of the cooling system in the i-HeCoBatt Project
Due Date: August 19th, 2020
10.
DTK - DATIK INFORMACION INTELIGENTE S.L.
Article Subject: Why is thermal management key in the i-HeCoBatt project
Due Date: September 23th, 2020
11.
VTG – VERTECH GROUP
Article Subject: i-HeCoBatt Life Cycle Assessment characteristics
Due Date: October 21st, 2020
12.
EPI – EPO GMBH : Gerhard ( A PUBLIER EN MAI 2020 pour juin)
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Article Subject: Sensors and heating actuator prototyping
Due Date: November 20th, 2020

Figure 3.1: Article example 1 “Introducing the Miba FLEXcooler®”
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Figure 3.2: Article example 2 “i-HeCoBatt Thermal strategy to reduce impact on vehicle
range”
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Figure 3.3: Article example 3 “The SW tools used in the i-HeCoBatt project”

All project partners are expected to support dissemination, to ensure that stakeholders will be engaged
throughout the lifetime of the project. Partners’ activities may include but are not limited to: engaging with
relevant national and local media (print, radio, television, web-based), contributing to VTG’s inputs on social
media, proactively sharing information with VTG about project results, listing their own communication
activities in a shared file, and providing VTG with translations of lay materials in their local language. When
possible, partners will translate press releases into their national languages and keep VTG informed about
plans, by creating lists of national media channels they will try to reach.
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4 Target audiences
Target group Targeted results/content
/
Stakeholder
Automotive Industry Materials and campaigns to increase industry interest in the proposed BTMS
and the FEV instead of other GV alternatives and ICEV. Among the results
(AI)
disseminate: overall e-powertrain improvements on technical, environmental
and economic performance; car-testing results; business opportunities by
implementing i-HeCoBatt solutions.
EV battery suppliers Results on the design of novel cooling component, heat functionalities, etc.
and manufacturers Mass production reduced costs and environmental burdens.
(BSM)
Automotive Heating, Results on the novel BTMS and interesting synergies with HVAC system of
vehicles. Opportunities of collaboration.
ventilation and air
conditioning
industry (HVAC)
Regulators
and Estimated environmental and social performance, opportunities to lever and
accelerate public policies implementation on road transport and energy.
policy-makers
(RPM)
Research data and the breakthroughs for further study in terms of replicability
Scientific
of the model to other industries. Studies on the comparison on EV applying or
Community (SC)
not the novel BTMS concepts according to their environmental and economic
performance
Awareness campaigns on environmental impacts of ICE vehicles and different
General Public (GP)
benefits brought by EV and PHEV, more in particular by the project.
Involve media on the activities to carry out to guarantee knowledge is spread
Trade Media (TM)
widely.
Table 4: Target groups and stakeholders
i-HeCoBatt has identified a significant list of target groups to which the dissemination and communication
materials and tools will be directed to, as outlined in Table 4.
Several key stakeholders have been already detected by consortium partners, such as: EMIRI (The Energy
Materials Industrial Research Initiative), SPIRE PPP and Mobility and Logistic Clusters in Spain and Basque
Country region as Industrial stakeholders; EARPA (European Automotive Research-Partners Association), ARGE
(Sensors Research in Austria, IEEE), FSLCI (Education Committee of the Forum for Sustainability and Life Cycle
Innovation), French LCA Network, avniR and UNEP/SETAC Life Cycle Initiative as R&D stakeholders.
Several trade media have already been identified as well: Renewable Energy Magazine, Charge EV magazine,
Inside EV Magazine, Electric hybrid vehicle technology Magazine, Electric Car Insider Magazine, Autovolt,
Autofacil, Autobuild, Motor16, Autopista, Revistacar, German Automotive technology, Car and driver, Motor
Trend, Hot Rod Magazine, Road & Track, Automobile Magazine, Autoweek, Off-Road Adventures.
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5 Key messages
Through 7 technical work packages (+ the WP1, Project coordination + WP9 Communication & Dissemination),
i-HeCoBatt has been generating and will keep on generating a significant volume of information with interest
to different stakeholders in the EV value chain as well as others. Therefore, it is necessary to identify what
outputs and messages can be provided from the activities developed throughout the various WPs. The key
messages to be disseminated can be supported by different tools/channels (see below), including printed
materials, online platforms, publications, events and others. Table 5.1 identifies the most relevant project
outputs (key messages) for each WP. Also identified is the main (but not limited to) target group(s) and tool to
communicate the identified messages. The consortium will also disseminate other messages, such as the
general objectives of the project and the participation of the partnership at events in which the project should
be presented.

Work
Package

Key messages to
disseminate

WP2 Thermal
characterization
of battery pack
in extreme
conditions



WP3
Preliminary
prototyping of
the heat
exchanger



WP4
Sensorization of
the heat
exchanger



WP5 Thermal
strategy to
reduce impact
on vehicle range



WP6 SW tool for












Target Group Key tools

Approach
to
thermal AI, BSM, SC
extreme conditions
Protocol to define the
thermal map of a BP
Impact of different thermal
conditionings
on
the
thermal behaviour of the
BP
Approach
to
thermal AI, BSM, HVAC, SC
modelling and simulation
of a heat exchanger from
large industry vs RTO: pros
and cons.
Innovative heat exchanger
design.
Advantages
of
the AI, BSM, HVAC, SC
smartization of a critical
device as a BP heat
exchanger
Industrial mass production
of printed sensors
Holistic simulation of the AI, BSM, HVAC, SC
whole thermal system:
heat
exchanger
and
ancillary elements.
Recommendations
for
ancillary elements of the
thermal system: chiller,
pumps, etc.
Data accessibility with AI, BSM, SC
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Workshop/webinars,
Scientific
Publications,
Tradeshows
and
Conferences,
Newsletters,
Website
Workshop/webinars,
Scientific
Publications,
Tradeshows
and
Conferences,
Newsletters,
Website
Workshop/webinars,
Scientific
Publications,
Tradeshows
and
Conferences,
Newsletters,
Website
Workshop/webinars,
Scientific
Publications,
Tradeshows
and
Conferences,
Newsletters,
Website
Workshop/webinars,
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external
diagnostic
& safety and
secure datacloud
management
WP7
Industrialization
of the proposed
heating and
venting solution

WP8 In-car
integration of
the
proposed
heating and
venting solution










customized permissions.
Scientific
Publications,
Improvements thanks to
Tradeshows
and
data
management
in
Conferences,
design and testing phases
Newsletters,
as well as in maintenance
Website
issues of the EV.
Applied BP eco-design AI, BSM, HVAC, RPM, Workshop/webinars,
SC, GP, TM
Scientific
rules
Publications,
Efficient assembly of heat
Tradeshows
and
exchanger
Conferences,
Efficient integration of
Newsletters,
heat exchanger into the EV
Website,
Social
brought by EV and PHEV.
media,
Press
releases
Automotive
heat AI, BSM, HVAC, RPM, Workshop/webinars,
SC, GP, TM
Scientific
exchanger & BP testing
Publications,
Methodology to integrate
Tradeshows
and
the new thermal concept
Conferences,
into the vehicle
Newsletters,
Website,
Social
media,
Press
releases

Table 5.1: Key messages / target group / key tools
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6 Tools and channels
Different tools and channels have been used to disseminate and communicate i-HeCoBatt activities and
results. Each tool and channel is being used appropriately to address different target groups at different stages
of the project implementation, thereby increasing the efficiency of the Dissemination Plan. The relationship
between the tools and channels, the target groups and the expected results are presented in results Table 6.1.

Channels

Tool

Offline
(Printed
Materials)





Online












Publications

Events
(Organised by
i-HeCoBatt)



Events
(Attended by
i-HeCoBatt)

Target
Groups

Objective

AI, BSM, HVAC, RPM, SC, Create awareness of the
GP, TM
new
technologies
and
promote the impact of the
project.
AI, BSM, HVAC, RPM, SC, Inform on the day-to-day of
Website
GP, TM
the
project
and
its
Newsletters
milestones achieved
Social media
AI, BSM, HVAC, RPM, SC, Demonstrate the technology
Articles
GP, TM
effectively accomplishes the
Paper
objectives of the project
Press releases
AI, BSM, HVAC, RPM, SC, Build
capacity
among
Workshop
stakeholders to implement
Webinar
the developed solution.
Seminar
Bring the technology to
Meetings
with AI, BSM, HVAC, RPM, SC
market
Standardisation
Committees
AI, BSM, HVAC, RPM, SC
Disseminate results on the
Conferences
project
AI, BSM, HVAC, RPM, SC
Raise interest on the
Tradeshows
stakeholders.
Brochure
Leaflet
Poster

Table 6.1: Channels / tools / target groups /objective
Several dissemination tools and channels have been used, including i-HeCoBatt website, articles targeted at
both a lay and a technical audience, press-releases, e-newsletters, scientific papers and leaflets, social media
presence, and participation in workshops/conferences.
Any dissemination activities and publications in the project, including the project website, are specifying that
the project has received funding from the European Union’s Horizon 2020 programme, as well as displaying
the European emblem. When displayed in association with a logo, the European emblem is being given
appropriate prominence. All publications are referencing the grant agreement number.
The communication activities within the project are both periodic (management group meetings, newsletters,
project restricted area on the website). Communication activities to stakeholders outside the project group
are based on the dissemination plan presented in section 2.2.1 of the Grant Agreement. The journal articles
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are primarily intended to communicate the recent findings to the scientific and academic communities.
However, the project will also publish in trade journals and magazines important to the industry to
disseminate new relevant solutions to other possible end users. Project presentations at technical conferences
are intended to reach the same audience.

6.1 Project Identity
A recognisable project identity was developed to build a visual brand and ultimately offer a package of
templates that will facilitate the building of notoriety progressively through the project. This includes creating
a project logo and an accompanying style guide. These will be consistently used for the project website and all
other communication templates, such as PowerPoint, Word, posters and EC Reports.
i-HeCoBatt brand guidelines and logo can be downloaded from the project website on the following link:
https://ihecobatt.eu/documents/downloads

Figure 6.2: i-HeCoBatt Brand guidelines
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Figure 6.3: i-HeCoBatt logo

Figure 6.4: i-HeCoBatt main slide of the corporate presentation

D9.2 Second communication dissemination plan

18

6.2 Project Website
i-HeCoBatt has been given an up-to-date and user-friendly project website (https://ihecobatt.eu). It will be the
primary source of information for external parties, providing updates on project activities and achievements to
all target audiences. The aim of the website is to inform the scientific community and associated industries
about project developments, but also to present the project's achievements and novel pilot lines to the public.
All partners will contribute to the website by providing relevant project information in accessible language
(laymen terms). All communication efforts by project partners and social media will always be redirected to
the i-HeCoBatt website. Traffic to the website will be increased by creating mutual links between the partners’
websites and other relevant websites.
The project website is containing:
- Latest news about the project progress and results;
- Details about the project partners;
- Electronic materials (newsletter, infographics, articles);
- Events and contact information;
- Social media links.
The project website was set-up by VTG and will be managed, maintained and hosted for the duration of the
project and for a further 2 years after the completion of the project. Statistical data will be collected about the
website visitors that subsequently will be analysed by Google Analytics software and included in the project
reports. The website will be responsive to work on a variety of devices and screen sizes, such as smartphones.
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Figures 6.2: i-HeCoBatt Website Analytics (April 2019 – April 2020)

Figure 6.2.a: Number of sessions on i-HeCoBatt Website
Over the past year (M6-M18), i-HeCoBat project website has hosted 1500 sessions representing an increase of
7% comparing to the first period (M0-M6) with an average of 20 sessions per day.

Figure 6.2.b: Number of users on i-HeCoBatt Website

Over the past year (M6-M18), the number of single users has reach 1,050 which represents an increase of 15%
comparing to the first period with a total number of 3962 pageviews. As a result, the bounce rate has also
increased of 53% but the session duration has naturally decreased to an average of 2:16 minutes as the users
are no longer discovering the website (in opposition of the first period) and we can assume that they are
finding the researched information faster.
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Figure 6.2.c: Demographics of users on i-HeCoBatt Website by countries
Over the past year (M6-M18), most users visiting the i-HeCoBatt website were coming from Europe but we
surprisingly find more and more visitors coming from the United States (8,6%) which could imply an interest of
our technology development coming from that country. It could be interesting to eventually participate to an
event in the United-States to promote the i-HecoBatt project.

6.3 Content Management System
For internal dissemination purposes, consortium partners have access to a password-protected site (iHeCoBatt repository, hosted by AUDI) which contains the proposal, consortium agreement, grant agreement,
budget, deliverables, periodic reports, meeting and workshop reports and other relevant documents. Regular
updates on the progress of the project will allow both internal monitoring of the project as well as rapid
dissemination of the achievements.

6.4 Social Media
The project has a social media presence on Twitter (https://twitter.com/ihecobatt) and LinkedIn
(https://www.linkedin.com/company/i-hecobatt/) to ensure wider dissemination to different age groups and
target audiences. Social media should be used as a tool to announce project developments, but most
importantly drive traffic to the project website.
Twitter and LinkedIn accounts have been established and content related to i-HeCoBatt has been posted
regularly since the beginning of M3 to increase outreach.
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Figures 6.4: i-HeCoBatt Social Media profiles

Figure 6.4.a: i -HecoBatt LinkedIn home page

Figure 6.4.b: i-HecoBatt Twitter home page

i-HeCoBatt social media accounts are sharing posts from other accounts or posts on events where i-HeCoBatt
is meant to be presented, to build a community of interest, creating an audience for when i-HeCoBatt has
project results to share. Social media posts will also be posted by VTG (twitter.com/Vertech_Group =
@Vertech_Group) that shares information on the latest developments on project news. Links to the latest
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publications are regularly sent to the consortium partners to share this content on their company or personal
network.
Online media platforms are being monitored to provide information on the numbers, sources, types of
content and individuals/organisations that promote or disseminate project messages, allowing optimisation
and targeting of communication to ensure maximum outreach of news or results. These results will also be
included in interim reports and the final dissemination report. The social media accounts will be managed by
VTG with support from the partners.

Figure 6.4.c: Example of i-HeCoBatt publications on LinkedIn
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Figures 6.5: i-HeCoBatt past year statistics on LinkedIn (April 2019 – March 2020)

Figure 6.5.a: Number of impressions per month on LinkedIn
Over the past year (M6-M18), the number of impressions has been stable between 300 and 500 impressions
per months. We can see that the number of impressions has started to increase in the last trimester thanks to
the regularity of publications (we changed the timing of the publications to post every week publications at
the same time and same day). But also, the quality of content written by the consortium partners has been
drastically helping in the increase of interest of the project publications.

Figure 6.5.b: Number of followers and their demographics by industry
It’s very encouraging to see that most of i-HeCoBatt LinkedIn followers are coming from the automotive (24%)
and environmental (8.6%) or research (5.8%) sectors.
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Figure 6.6: i-HeCoBatt history of publications on LinkedIn (April 2019 – April 2020)

Figure 6.7: Example of i-HeCoBatt publications on Twitter
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Number of followers: 14
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Figure 6.8: i-HeCoBatt past year statistics on Twitter (March 2019 – April 2020)

Over the past year (M6-M18), despite a large number of publications, the number of followers on Twitter
remains very low (only 14 followers). This can be explained by two main factors:
1. Twitter is a social media with a primary purpose of connecting people and allowing people to share
their thoughts with a big audience which does not really fit with a research project development.
2. In order to have a more successful Twitter account, all the partners should be quite active on their
personal Twitter accounts sharing their thoughts about the i-HeCoBatt project (which is not the case
as most of the partners are not using Twitter on a daily basis).
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Tweet permalink Channels

Date &
Time

https://twitter.com/ihecobatt/status/1255422855522791428

2020-04-29
09:05 +0000
2020-04-22
09:05 +0000
2020-04-15
09:05 +0000
2020-04-08
09:05 +0000
2020-04-01
09:01 +0000
2020-03-25
10:05 +0000
2020-03-18
10:05 +0000
2020-03-11
09:50 +0000
2020-03-04
10:00 +0000
2020-02-26
10:05 +0000
2020-02-19
06:10 +0000
2020-02-11
06:00 +0000
2020-02-05
06:00 +0000

https://twitter.com/ihecobatt/status/1252886138215260165
https://twitter.com/ihecobatt/status/1250349426146598912
https://twitter.com/ihecobatt/status/1247812705307766784
https://twitter.com/ihecobatt/status/1245275032567373824
https://twitter.com/ihecobatt/status/1242754385731629057
https://twitter.com/ihecobatt/status/1240217669728702465
https://twitter.com/ihecobatt/status/1237677172124499970
https://twitter.com/ihecobatt/status/1235143113242484736
https://twitter.com/ihecobatt/status/1232607527625482243
https://twitter.com/ihecobatt/status/1230011656274632704
https://twitter.com/ihecobatt/status/1227110201901318145
https://twitter.com/ihecobatt/status/1224935834027249664
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Impressions Engagements Engagement
rate

Retweets Replies Li

67

3

0.04477612

0

0

86

4

0.04651163

0

0

214

5

0.02336449

1

0

107

2

0.01869159

0

0

71

1

0.01408451

0

0

679

7

0.01030928

1

0

173

8

0.04624277

0

0

188

3

0.01595745

0

0

216

4

0.01851852

0

0

238

5

0.0210084

0

0

148

1

0.00675676

0

0

130

0

0

0

0

157

3

0.01910828

0

0

30

https://twitter.com/ihecobatt/status/1222400246044643329 2020-01-29
06:05 +0000
https://twitter.com/ihecobatt/status/1219863534873587712 2020-01-22
06:05 +0000
https://twitter.com/ihecobatt/status/1209715609363210240 2019-12-25
06:00 +0000
https://twitter.com/ihecobatt/status/1207178883558256640 2019-12-18
06:00 +0000
https://twitter.com/ihecobatt/status/1204642081085575169 2019-12-11
06:00 +0000
https://twitter.com/ihecobatt/status/1201386784921440256 2019-12-02
06:25 +0000
https://twitter.com/ihecobatt/status/1198846298587324417 2019-11-25
06:10 +0000
https://twitter.com/ihecobatt/status/1197126402602090496 2019-11-20
12:15 +0000
https://twitter.com/ihecobatt/status/1194256238948818945 2019-11-12
14:10 +0000
2019-10-29
https://twitter.com/ihecobatt/status/1189315953852592129
22:59 +0000
https://twitter.com/ihecobatt/status/1177537932409942017 2019-09-27
10:58 +0000
https://twitter.com/ihecobatt/status/1166630246034096128 2019-08-28
08:35 +0000
https://twitter.com/ihecobatt/status/1163744229333454848 2019-08-20
09:27 +0000
https://twitter.com/ihecobatt/status/1160878306117464064 2019-08-12
11:38 +0000
https://twitter.com/ihecobatt/status/1154364842402361345 2019-07-25
12:16 +0000
https://twitter.com/ihecobatt/status/1154019655285186560 2019-07-24
13:25 +0000
https://twitter.com/ihecobatt/status/1142062522582933505 2019-06-21
13:31 +0000
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181

6

0.03314917

0

0

182

6

0.03296703

0

0

206

2

0.00970874

0

0

216

4

0.01851852

0

0

352

2

0.00568182

0

0

351

4

0.01139601

0

0

302

2

0.00662252

0

0

276

3

0.01086957

0

0

316

3

0.00949367

0

0

289

4

0.01384083

0

0

746

8

0.01072386

1

0

260

3

0.01153846

0

0

255

0

0

0

0

190

0

0

0

0

192

5

0.02604167

0

0

203

2

0.00985222

0

0

217

7

0.03225806

0

0

31

2019-05-07
302
5
12:43 +0000
523
3
https://twitter.com/ihecobatt/status/1116328004492365830 2019-04-11
13:11 +0000
2019-04-08
245
1
https://twitter.com/ihecobatt/status/1115247513466998785
13:38 +0000
2019-04-05
244
0
https://twitter.com/ihecobatt/status/1114117224770543616
10:47 +0000
245
2
https://twitter.com/ihecobatt/status/1114095097023430656 2019-04-05
09:19 +0000
Figure 6.9: i-HeCoBatt history of publications on Twitter (March 2019 – April 2020)
https://twitter.com/ihecobatt/status/1125742931317592064
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0.01655629

0

0

0.00573614

0

0

0.00408163

0

0

0

0

0

0.00816327

0

0

6.5 Printed Material
A project poster and a brochure have been developed for distribution to partner networks and at conferences,
exhibitions and other events. The first project poster and brochure version contain general information about
the research activities, participants, and expected results. Additional poster and brochure will be prepared
later in the project (expected M24 as agreed with the coordination), to disseminate the results. Both will be
written in accessible language to reach the widest possible audience.
Other printed materials, such as posters, roll-ups, pens and banners will be produced, in accordance with the
project’s style guide, to present the project at various events.
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Figure 6.10: i-HeCoBatt brochure n°1
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Figure 6.11: i-HeCoBatt poster n°1
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Figure 6.12: i-HeCoBatt roll-up
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6.6 Newsletters and Press Releases
Electronic newsletters have been prepared and will continue to be released every 12 months. Newsletters are
presenting project updates, announcements, interviews and other information related to i-HeCoBatt.
Newsletters are distributed to stakeholders, to partner networks and posted on the project website.
Moreover, project updates may appear in partners’ respective newsletter, which is distributed electronically
to their own contacts within their specific industry.
Press releases will be published to announce newsworthy developments during the project. They will be
written in English and sent to the European press and national journalists, with the help of the project
partners.
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Figure 6.13: i-HeCoBatt Newsletter n°1
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Figure 6.14: i-HeCoBatt Newsletter n°2
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Figure 6.15: i-HeCoBatt press release n°1
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6.7 Scientific Journals and generalist newspapers
Scientific excellence and technological advancements developed within the i-HeCoBatt project have been
forming the basis for scientific publications, to be disseminated to the scientific community, automotive
industry, EV battery suppliers and manufacturers, automotive heating, ventilation and air conditioning
industry, technologists, policymakers and the industry.
The scientific articles will be published in peer-reviewed, high impact journals. The articles will be open access
to other researchers either by self-archiving online or via open access publishing on the journal website. The
partners are discussing which results could be disseminated in a paper, so that when interesting results are
available, they will prepare the needed articles.
Examples of journals that could publish the results of i-HeCoBatt include: Journal of Power Sources, Journal of
Applied Energy, Journal of Cleaner production, IEEE Instrumentation and Measurement Magazine, Bioresource
Technology, Ingeniería Química Advances in Transportation Studies (ATS), European Scientific Journal (ESJ),
Open Science Journal (OSJ), Huffington Post (special projects section), eLIFE, Innovaspain, THE ENGINEER, The
automotive Engineer Journal.
Example of article published on 02/02/2019: La UE adjudica a Cidetec cinco proyectos de investigación en el
campo de las baterías (Article in “El Diario Vasco”, global newspaper in the region of Gipuzkoa. Brief mention
to i-HeCoBatt, among other projects participated by CIDETEC Energy Storage) :
https://www.diariovasco.com/economia/adjudica-cidetec-cinco-20190221115338-nt.html

6.8 Trade Magazines
A series of trade magazines have been identified for the project to publish information on the advances and
milestones achieved, once WP7 and WP8 are well advanced (M24 for WP7 and M36 for WP8): Renewable
Energy Magazine, Charge EV magazine, Inside EV Magazine, Electric hybrid vehicle technology Magazine,
Electric Car Insider Magazine, Autovolt, Autofacil, Autobild, Motor16, Autopista, Revistacar, German
Automotive technology, Car and driver, Motor Trend, Hot Rod Magazine, Road & Track, Automobile Magazine,
Autoweek, Off-Road Adventures, L’automobile, Sport auto, Motorsport.
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6.9 Participation at Conferences, Fairs, Workshops and
Events
Project partners have been attending sector related events, conferences, workshops, to meet target groups,
other stakeholders, public authorities and scientific community and to raise awareness about the project
objectives and results. These events provide access to target audiences at local, national, European and
international level.
The i-HeCoBatt consortium partners are from different disciplines; therefore, they have been disseminating
project results to diverse scientific forums.
The industrial sector communities have been and will continue to be informed of i-HeCoBatt’s achievements
at international conferences and trade shows. i-HeCoBatt partners will also provide information through
posters, presentations at other sessions and distribution of flyers.
Unfortunately, due to the health crisis linked to the COVD-19, most events have been cancelled or postponed
since March 2020 affecting the partners participation at conferences, workshops and events.
The following conferences and trade fairs of interest were initially identified for i-HeCoBatt:





























Advanced Battery Power
Therminic
MEMS (Micro Electro Mechanical Systems) Conference
Thermal management for EV/EHV
International Monaco Automobile Show
International Motor Show
Polymers Conference: Design, Function and Application
E-MOBILITY WORLD
FIAA International Bus and Coach Trade fair
The Battery Show Europe
Montreal Electric Vehicle Show Group Exhibit Hydrogen + Fuel Cells + Batteries
EV/VÉ Conference and Trade Show
Automotive Testing Expo
EV Momentum
Transducers Conference
Green Car Expo
Life Cycle Innovation Conference
Eurosensors Conference
International Conference on Battery and Fuel Cell Technology
International Electric Vehicle Symposium and Exhibition
E MOVE 360° EUROPE
Busworld
IEEE Sensors Conference
Euro Bus Expo
ICSD 2020 : 8th International Conference on Sustainable Development
IUCN WORLD CONSERVATION PROGRESS
2020 5th Int. Conference on Sustainable and Renewable Energy Engineering (ICSREE 2020)
2020 2nd International Conference on Environment Sciences and Renewable Energy (ESRE 2020)
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WEBIT FESTIVAL
LONDON TECH WEEK
European Transport Congress ETC
POLIS Cities and Rgions for Transport and Innovation

This list has been frequently updated in collaboration with partners to guarantee the project’s presence on
dissemination events. As an example, Table 6.16 shows the events attended by i-HeCoBatt consortium
partners so far.
At the end of the project, a workshop will be organised where the partners will present the project results and
perspectives to relevant stakeholders from industry, the scientific community, regulatory bodies and others
with an interest in the field. The presentations will analyse and reflect upon the developments of i-HeCoBatt.
Several webinars are also contemplated to spread knowledge on the project upbringings.
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SIZE OF AUDIENCE

COUNTRIES ADDRESED

LINK TO WEBSITE /SOCIAL MEDIA

²

MAIN LEADER

TITLE

DAY (date)

MONTH (date)

YEAR (date)

PLACE

TYPE OF AUDIENCE

News on intranet

MIBA

i-HeCoBatt

31

01 - JANUARY

2019

Miba Intrante

Miba Group staff

Newspaper article

CID

La UE adjudica a Cidetec cinco proyectos de investigación en
el campo de las baterías

22

02 - FEBRUARY

2019

Spain

General public, stakeholders, clients, media, policy
makers

201,000 readers / day (source: EGM
1ºAC 2019)

Spain

https://www.diariovasco.com/economia/adjudicacidetec-cinco-20190221115338-nt.html

News on website

CID

Launch of the i-HeCoBatt project: Intelligent Heating and
Cooling solutions for enhanced range EV Battery packs

4

02 - FEBRUARY

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

-

Worldwide

https://www.cidetec.es/en/news/energy-storage7/launch-of-the-i-hecobatt-project-intelligent-heatingand-cooling-solutions-for-enhanced-range-ev-battery-

Anual Report

MIBA

MIBA TECHNOLOGIES
FOR eMOBILITY- INTELLIGENT BATTERY COOLING –
THE MIBA FLEXcooler® TECHNOLOGY

1

03 - MARCH

2019

Laakrichen, Austria

General public, stakeholders, customers, media,
policy makers

Worldwide

https://www.miba.com/en/news/#downloads

Newspaper article

CID

Cidetec desmarca el sector europeo de automoción con un
innovador sistema de refrigeración

15

04 - APRIL

2019

Spain

Business media, stakeholders, clients, media,
policy makers

Spain

-

Social media post

MIBA

Social Media Post

11

04 - APRIL

2019

Worldwide

General public, stakeholders, customers, media,
policy makers

Worldwide

https://www.linkedin.com/feed/update/urn:li:activity:
6522111996899532800

Social media post

MIBA

Social Media Post

11

04 - APRIL

2019

Worldwide

General public, stakeholders, customers, media,
policy makers

Worldwide

https://www.facebook.com/mibagroup/posts/2623296
414351236/

Social media post

VTG

Post about the official launch of the website

04 - APRIL

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

781 followers, 4 likes

Worldwide

https://www.linkedin.com/feed/update/urn:li:activity:
6519481756947746816

Social media post

VTG

Post about the official project website

24

04 - APRIL

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

718 followers

Worldwide

https://twitter.com/Vertech_Group/status/112100315
8094995458

Social media post

VTG

Post on the linkedin official page

16

04 - APRIL

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

718 followers, 1 like

Worldwide

https://twitter.com/Vertech_Group/status/111805743
7209055232

epi-tec.com Website

EPI

EPI Industries

2

04 - APRIL

2019

Worldwide

General public, stakeholders, customers, media

Worldwide

https://epi-tec.com/

Event / Fair

MIBA

Battery Show Europe

7-9

05 - MAY

2019

Stuttgart, Germany

General attendance

approx. 500
(10,500 attendees, source
www.thebatteryshow.eu)

Europe/Worldwide

https://www.thebatteryshow.eu/en/Home.html

Event / Fair

MIBA

Wiener Motorensymposium

16

05 - MAY

2019

Vienna, Austria

General public, stakeholders, customers, media,
policy makers

approx. 100

Europe/Worldwide

https://wiener-motorensymposium.at/en/

Website

MIBA

iHeCoBatt

4

05 - MAY

2019

Worldwide

General public, stakeholders, customers, media,
policy makers

Worldwide

https://www.miba.com/en/innovation/batterycompon
ents/

Fair

Miba / EPI

Battery Show Europe 2019

8

05 - MAY

2019

Stuttgart, Germany

General Attendance

500 people

Europe

https://www.thebatteryshow.eu/en/Home.html

Social media post

DTK

Post about the creation of the project

05 - MAY

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

112 followers, 4 likes

Worldwide

https://twitter.com/its_datik?lang=es

Social media post

DTK

Project description

06 - JUNE

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

27,500 visitors / year

Worldwide

https://www.datik.es/en/datik-3/rd/i-hecobatt-4

Social media post

DTK

Post about the creation of the project

06 - JUNE

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

229 followers, 3 likes

Worldwide

https://www.linkedin.com/company/datik/

Social media post

VTG

M6 i-HeCoBatt Meeting

06 - JUNE

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

229 followers, 6 likes

Worldwide

https://www.linkedin.com/company/datik/
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06 - JUNE

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

781 followers, 10 likes

Worldwide

https://www.linkedin.com/feed/update/urn:li:activity:
6547782748050984960

28

06 - JUNE

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

718 followers, 1 like

Worldwide

https://twitter.com/Vertech_Group/status/114451502
3387205632

Green Transformation Program

10-11

07 - JULY

2019

Madrid (Spain)

Students from several disciplines

30

USA, Mexico, Argentina, Venezuela,
Brazil, the Netherlands, Sweden,
Italy

www.gtprogram.eu

MIBA

i-HeCoBatt

13

08 - AUGUST

2019

Laakrichen, Austria

Miba Group staff

30

Austria

Event / Fair

MIBA

Miba Convention

22

10 - OCTOBER

2019

Laakrichen, Austria

Miba Group staff

approx. 400

Worldwide

Social media post

i-HeCoBatt / DTK

One year working

12 DECEMBER

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

229 followers, 7 likes

Worldwide

https://www.linkedin.com/company/datik/

Social media post

VTG

Post on the linkedin official page

12 DECEMBER

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

986 followers

Worldwide

https://www.linkedin.com/feed/update/urn:li:activity:
6610910364957712384

Crossed links

VTG

Logo to the official website of the project

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

1,000 visitors / year

Worldwide

www.gtprogram.eu

Crossed links

VTG

Logo to the official website of the project

2019

Worldwide

General public, stakeholders, clients, media, policy
makers

1,000 visitors / year

Worldwide

www.gtprogram.eu

Social media post /Article

MIBA

Introducing the Miba FLEXcooler®

22

01 - JANUARY

2020

Worldwide

General public, stakeholders, customers, media,
policy makers

Social media post

VTG

Post on the linkedin official page

24

01 - JANUARY

2020

Worldwide

General public, stakeholders, clients, media, policy
makers

986 followers

Worldwide

https://www.linkedin.com/feed/update/urn:li:activity:
6626476218306842626

Social media post

i-HeCoBatt / DTK

Third General Assembly

02 - FEBRUARY

2020

Worldwide

General public, stakeholders, clients, media, policy
makers

229 followers, 3 likes

Worldwide

https://www.linkedin.com/company/datik/

Lopec Munich 2020 OE-A Working
Group Meeting

EPI

Printed Electronics in healthcare and eMobility

25

03 - MARCH

2020

Munich, Germany

General public, stakeholders, customers, media

51 people

Europe

https://ihecobatt.eu/

Event : TRA 2020

CID

i-HeCoBatt: Intelligent Heating and Cooling solution for
enhanced range EV Battery packs’

27-30

04 - APRIL

2020

Helsinki (Finland)

Abstract

Finland

Fair

Miba / EPI

Battery Show Europe 2020

29

04 - APRIL

2020

Stuttgart, Germany

General Attendance

Europe

https://www.thebatteryshow.eu/en/Home.html

Social media post

VTG

Did you read the article on the thermal strategy to reduce
impact on vehicle range of our i-HeCoBatt h2020 project ?

27

04 - APRIL

2020

Worldwide

General public, stakeholders, clients, media, policy
makers

1120 followers

Worldwide

https://www.linkedin.com/feed/update/urn:li:activity:
6660463766720790528

Social media post

i-HeCoBatt / DTK

Specific Objectives

04 - APRIL

2020

Worldwide

General public, stakeholders, clients, media, policy
makers

386 followers, 4 likes

Worldwide

https://www.linkedin.com/company/datik/

Social media post

EPI

Social Media Post

11

05 - MAY

2020

Worldwide

General public, stakeholders, customers, media,
policy makers

Worldwide

Social media post

EPI

Social Media Post

11

05 - MAY

2020

Worldwide

General public, stakeholders, customers, media,
policy makers

Worldwide

Social media post

VTG

Post on the linke d in official p ag e

11

05 - MAY

2020

World wid e

Ge ne ral p ub lic, stake hold e rs, clie nts, me d ia,
p olicy make rs

Social media post

VTG

Post about the M6 meeting

Social media post

VTG

Post about the M6 meeting

Capacity building course

VTG

Event / Fair
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Worldwide

1160 followe rs

48

World wid e

https://www.linkedin.com/feed/update/urn:li:activity:6665
576189014351873

05 - MAY

2020

World wid e

Ge ne ral p ub lic, stake hold e rs, clie nts, me d ia,
p olicy make rs

237 followe rs

World wid e

https://twitter.com/Vertech_Group/status/1260496294382
100482?s=20

Scope

05 - MAY

2020

Worldwide

General public, stakeholders, clients, media, policy
makers

415 followers, 5 likes

Worldwide

https://www.linkedin.com/company/datik/

EPI

Proj. -Website

05 - MAY

2020

Worldwide

General public, stakeholders, customers, media

Worldwide

https://ihecobatt.eu/

Presentation

EPI

Mechatronic Upperaustria

06 - JUNE

2020

Linz, Austria

Members

Event : iModBatt – Ghost, European
H2020 projects workshop

CID

iModBatt – Ghost, European H2020 projects workshop

18

10 - OCTOBER

2020

San Sebastian

General attendance

Europe

Event : iModBatt – Ghost, European
H2020 projects workshop

CID & MIBA

iModBatt – Ghost, European H2020 projects workshop

18

10 - OCTOBER

2020

San Sebastian

General attendance

Europe

Event / Fair

MIBA

Lange Nacht der Forschung (engl. "long nicht of research")

9

10 - OCTOBER

2020

Laakrichen, Austria

General public, media, policy makers

Austria

http://www.lnf.mowis.at/2020/index.html

Event / Fair

MIBA

Battery Show Europe

15-17

10 - OCTOBER

2020

Stuttgart (Germany)

General attendance

Germany/Europe/Worldwide

https://www.thebatteryshow.eu/en/Home.html

Scientific article

CID

Advance Thermal Management System with machine learning
implementation.

Last trimester

2020

Article

DTK

How to use Matlab SW for cloud-based systems development,
validation and deployment.

Last trimester

2020

Mathworks Magazine

General public, stakeholders, clients, media, policy
makers

Event - congress

MIBA

Thermal Management for EV/HEV & e-motor (IQPC)

02 - FEBRUARY

2021

Berlin

General attendance

2021

Munich, Germany

General public, stakeholders, customers, media

Stuttgart, Germany

General Attendance

Linz, Austria

Members

Social media post

VTG

Post on the Twitte r official p ag e

Social media post

i-HeCoBatt / DTK

ihecobatt.eu Website

Lopec Munich 2020 OE-A Working
Group Meeting

EPI

Printed Electronics in healthcare and eMobility

Fair

Miba / EPI

Battery Show Europe 2019

Presentation

EPI

Mechatronic Upperaustria

11

25.03.2020
storno
postponed to
15.04.2020
rescheduled to
15 til 17 Oct.
June 2020
postponed to
2021

10 - OCTOBER

50 people

Upperaustria

Journal: “Journal of power sources” General public, stakeholders, clients, media, policy
or “Journal of energies”
makers

“Journal of power sources” or “Journal of energies”

Worldwide

51 people

50 people

Europe

https://ihecobatt.eu/

Europe

https://www.thebatteryshow.eu/en/Home.html

Upperaustria

Table 6.16: i-HeCoBatt Dissemination table (Online publications, Articles, Conferences, Fairs, Workshops and Events)
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7 Indicators and targets
The successful implementation of this component of the Dissemination and Communication Plan will be
quantified at the end of the project by the achievement of specific targets for several different indicators

Tool/ Channels

Indicator Target
Number

Brochures

Number
copies
distributed

Poster

Project Website
Newsletters (NW)






Press Releases (PR)


Scientific Publications



i-HeCoBatt Workshop



i-HeCoBatt Webinars



Conferences




Events
Trade shows





of

Number of visits
Number
of
subscribers
Downloads from
website
Number
of
media
stakeholders
receiving PR
Number
of
views
on
information
channel
Number
of
publications
Number
of
attendees
Number
of
attendees
Number
of
conferences
attended
Number
of
participants in
the conference
Number
of
Trade
fairs
attended
Number
of
exhibitors/
participants in
the Trade fair

Information
source

Two editions: 700
copies
distributed (7 partners
x 50 copies x 2 eds.)
Two
editions:
28
copies
distributed (7 partners
x2
copies x 2 eds.)
15.000 visitors
1500
views
(500
subscribers/
downloads x 3 NW)

Consortium information,
number of copies
distributed to target
groups / stakeholders

25
media
stakeholders;
3000
views (1000 views x 3
PR)

Recording of e-mails
sent, consulting media
website

4-8 publications

Consulting site where
publication is placed
Registration list

100 attendees
20 (2 webinars x 10
participants)
12 Conferences
1800 participants (12
conferences x 150
participants / conf.)

6 Trade fairs
30000 participants (6
Trade fairs x 5000
participants / TF)

Website statistics
Recording of e-mail sent,
website download
statistics

Registration list

Certificate of participation;
Proof of registration;
Event
information,
Business
Trade
fairs
Cards
exchanged

below:
Table 7.1: Channels / tools / Indicator /Target/Information source
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8 Levels of dissemination
Key targets groups operate at different geographic levels, which has been influencing communication tools
and media employed.

8.1 European Level - EC
The European Commission is being informed about the results via the periodic reporting of the project (midterm review, minutes of periodical meetings, updates of this document, dissemination & communication
activities table, etc.) in order to modify related regulations if necessary and to propose collaboration with
other ongoing projects on dissemination activities.

8.2 International Level – Industry, Scientific Community
The relevant international organisations will continue to be informed of the results. Scientific knowledge can
be translated into practical information, guidelines, and regulatory policies. Direct email to specific
organisations and groups, based on the target audiences, will be used to distribute electronic media resources
to raise public awareness. Technical journals, conferences and workshops at both national and international
level, publications in electrical insulation operations, industry meetings, and participation in industrial forums
will also be used for the dissemination of knowledge both at research and industrial levels.
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9 Timeline
In the first phase of the project, and as the results are being generated, the project communication activities
have been focusing on building awareness of the i-HeCoBatt project goals.
Public deliverables have been made available for dissemination via the i-HeCoBatt communication channels. In
collaboration with project partners, VTG will continue to extract key messages and highlight interesting
findings in short, easy-to-read articles that will be posted on the i-HeCoBatt website. The communication of
the project outcomes will continue to be further supported by social media campaigns to generate traffic to
the i-HeCoBatt website.
After the first phase (until M18), the timeline of communication and dissemination activities will be strongly
correlated to the deliverables timeline. Announcements on social media will be synchronised with updates on
the project progress and activities on the project website as they occur, intending to redirect the users to the
website as the main communication and dissemination platform.
Peaks in the timeline of i-HeCoBatt communication activities will correlate with the public deliverables and
events, where the target audiences are expected to be present. VTG and the other partners of the consortium
will keep i-HeCoBatt in the public eye with both regular and special event activities that will run throughout
the lifetime of the project. Communications activities will include announcing events and providing summaries
and digital content after the event has taken place.
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10 Actions M6-M18
As planned in the first Communication and Dissemination plan, i-HeCoBatt’s website is being frequently
updated with news and progress of the project and the partners.
In order to increase general awareness and traffic on the i-HeCoBatt website, VTG proposed a calendar of
articles written by the partners and published on the News section of project website. After publication, these
articles are being shared on i-HeCoBatt social media creating quality content and increasing interest among
the general public and potential stakeholders. This calendar (mentioned in section 3.2) will continue to be
updated every 6 months with the help of the project partners.
The second newsletter of the project was released and published on the partners’ websites (i.e:
https://ihecobatt.eu/documents/project-documents).
i-HeCoBatt social media are being constantly updated with news and progress of the project and the partners.
The number of publications has been intensified in order to make a stronger impact and maintain regularity
and consistency.
Several events were attended by the project partners :
MAIN LEADER

AUTHORS

TITLE

DAY (date)

MONTH (date)

YEAR (date)

PLACE

MIBA

Alois

Battery Show Europe

7-9

05 - MAY

2019

Stuttgart, Germany

MIBA

Stefan

Wiener Motorensymposium

16

05 - MAY

2019

Vienna, Austria

MIBA

Alois

i-HeCoBatt

13

08 - AUGUST

2019

Laakrichen, Austria

MIBA

Alois, Christoph

Miba Convention

22

10 - OCTOBER

2019

Laakrichen, Austria

Miba / EPI

Gerhard Engelbrecht

CID
CID

Battery Show Europe 2019

8

05 - MAY

2019

Stuttgart, Germany

iModBatt – Ghost, European H2020 projects workshop

18

10 - OCTOBER

2020

San Sebastian

i-HeCoBatt: Intelligent Heating and Cooling solution for enhanced range EV Battery packs’

27-30

04 - APRIL

2020

Helsinki (Finland)

CID & MIBA

Stefan & Christoph

iModBatt – Ghost, European H2020 projects workshop

18

10 - OCTOBER

2020

San Sebastian

MIBA

Thomas, Christoph (MIBA)

Lange Nacht der Forschung (engl. "long nicht of research")

9

10 - OCTOBER

2020

Laakrichen, Austria

MIBA

Alois

Battery Show Europe

15-17

10 - OCTOBER

2020

Stuttgart (Germany)

VTG

Erasmo Cadena

Green Transformation Program

10-11

07 - JULY

2019

Madrid (Spain)

EPI

Gerhard Engelbrecht

Printed Electronics in healthcare and eMobility

25

03 - MARCH

2020

Munich, Germany

Miba / EPI

Gerhard Engelbrecht

Battery Show Europe 2020

29

04 - APRIL

2020

Stuttgart, Germany

EPI

Gerhard Engelbrecht

Mechatronic Upperaustria

06 - JUNE

2020

Linz, Austria

Thermal Management for EV/HEV & e-motor (IQPC)

02 - FEBRUARY

2021

Berlin

MIBA

Finally, a couple of Newspaper articles were published on media mentioning the project:


02/02/2019: La UE adjudica a Cidetec cinco proyectos de investigación en el campo de las baterías
(Article in “El Diario Vasco”, global newspaper in the region of Gipuzkoa. Brief mention to i-HeCoBatt,
among other projects participated by CIDETEC Energy Storage) :
https://www.diariovasco.com/economia/adjudica-cidetec-cinco-20190221115338-nt.html



04/04/2019: Cidetec desmarca el sector europeo de automoción con un innovador sistema de
refrigeración (Article in “Empresa XXI”, business newspaper in the region of Spanish Basque Country).
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